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KATTHALEE SRIMONTHON: FACTORS RELATED TO CONSUMER DECISIONS IN
BUYING PROCESSED DOG FOOD AT JATUJAK MARKET. INDEPENDENT STUDY ADVISOR :
ASST PROF. DOWLOY KANJANAMANEESATHIAN. 95 pp.

The purpose of this study is to find factors, which are related to consumer decision in
buying processed dog food at Jatujak Market. Sample groups are both male and female pet
owners at the age of over 15 years old, who normally buy processed dog food from pet shops
at Jatujak Market by themselves. Specific sampling method is used with the sample size of
400 buyers. Data is collected using designated questionnaire, analyzed by coding and
processing with SPSS program. Crosstab, Contingency Coefficient, percentage, mean and
standard deviation are used for presentation.

It was found that

1. Most of the respondents were married women at the age of 31-40 years old with
bachelor degrees. Most of them work as employee in private companies with average
income of 20,001-30,000 Baht/ month.

2. The marketing mixed factors are found to be at high level important in buying
decisions of processed dog food.

3. The psychological factors are found to be at the high level important in buying
decision of processed dog food.

4. The marketing mix factors are statistically significant related to consumer decisions
in buying a brand of processed dog food.

5. Psychological factors are statistically significant related to consumer decisions in
buying a brand of processed dog food.
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