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The purposes of this research were to find: 1) The moral factors of school
administrators in Bangkok, 2) The organization loyalty of clients and, 3) The Linear structural
relationship model between moral factors of school administrators and organization loyalty of
clients. The sample was 90 schools in Bangkok. The data received from administrators,
associated administrators, teachers, board of school and their parents of these selected
schools totally 540 respondents. The research instrument was an unstructured interview and
a questionnaire based on the Customer Relationship Management (CRM.) methodology, the
moral theories and the experts interviewing.

The statistic used for analyzing the data were percentage (%), mean (X),
standard deviation (SD), and exploratory factor analysis. The organization loyalty of clients,
the linear structural model were analyzed by using the confirmatory factor analysis,
interviewing expert’s using percentages (%) and the concluded result tables.

The research findings are as follows:

1. The moral factors of schools administrators consisted of 14 factors namely
responsibility, discipline, fairness, honesty, consciousness, maximize social utility, saving,
result orientation, emotional quotient, nondiscrimination, suppress, public mind, perseverance
and willingness.

2. The organization loyalty of clients consisted of 4 factors namely relationship,
reputation, satisfaction and feeling.

3. The linear structural relationship models between moral of school administrators
and organizational loyalty of clients were related. The moral factors of school administrators
affecting the organization loyalty of clients namely willingness, responsibility, fairness, result
orientation, emotional quotient, honesty and maximize social utility.
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