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AFFECTING CONSUMER TO SELECT LAUNDRY SERVICE IN HUAI KHWANG DISTRICT,

BANGKOK. INDEPENDENT STUDY ADVISOR : ASST. PROF. NOPPANON HOMSUD. 65 pp.

The purpose of this research is to study the factors affecting client decision on the
laundry store in Huai Khwang, Bangkok. In this study, the survey method was conducted
randomly using questioners to the sample sizes of 400.

From the analysis of gender, status, age, occupation, salary and education of 400
samples, most of them were single female whose ages 21- 30 years old, bachelor degree
graduated. They had their work in individual officer earning 10,001- 15,000 baht a moth, living
in condominium, which had 1- 2 people in a family. The study found out that they used
laundry services after 5.00 pm. The main reason they used the laundry because people do
not have time to do by themselves. They use the service once a week with 11 -20 pieces of
clothes. They choose laundry service by themselves. The clients preferred to pay per
package.

The research found out that the marketing factors affecting the laundry business in
Huai Khwang is that the most important factors were price, service and personal management

significant than distribution, promotion, process and physical environment.
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