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SAMON SIANGCHIN : FACTORS AFFECTING THE SELECTION OF ACCOUNTING
SERVICES FOR BUSINESS IN RATCHATHEWI DISTRICT OF BANGKOK. INDEPENDENT
STUDY ADVISOR : ASST.PROF.NOPBHANONT HOMSUD. 78 pp.

The purposes of this research are to study factor affecting the selection of
accounting services for business in Ratchathewi District of Bangkok studying the behavior in
selecting accounting services and problems in using the selection of accounting services for
business in Ratchathewi District of Bangkok. The survey method was conducted using
guestioners to the sample subjects consisted 400 business operators who were registered in
Ratchathewi District of Bangkok.Questionnaires were used in to collect data for this study.
The data was analyzed by using descriptive statistics.

The samples were mostly male whose ages 36- 45 years old with bachelor
degree. Those were managing directors and administrative partners whose length of
operation 5 - 10 years with 2,000,000- 5,000,000 baht of authorized share capital and
maximum of 5 accountants. Most of these companies use the accounting offices in Bangkok.
The results indicate that the marketing mix is the main factor affecting on decision on
choosing the accounting office for entrepreneurs in Ratchathewi Bangkok. For all
combinations, the factor of procedure was significant with value of 4.15, whereas the factor of
price was the least significant with value of 3.31. The samples, moreover, tended to choose
the accounting offices on other factors such as tax services, the clients’ satisfaction is on
responsibilities, punctuality, clients’ information security, accounting advices, basic
information collecting and service advisor accessibilities, the location of the accounting office
and expenses on services were significant. On the other hand, the results found out that
satisfaction with auditing and problem solving service from the accounting office were less
significant.
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