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This investigation aims to study the factors affecting the decision to buy a cream
product used to cure malasma of the medical personnel in Bangkok. The population is 400
medical personnel in Bangkok. Questionnaire is used as a tool to conduct a survey and to
collect the data.

The result shows that the majority of the respondent is a married female PR
worker with Bachelor's Degree, having the age between 31-40 years old and having the
income between 20,000-25,000 baht. The respondents have familiar most with the product
with a brand name “Amela-x". They have used this product in conjunction with using anti-Uv
product. They have accepted this product because of its well-known, public acceptance and
suggestion from the former users. Both income and type of occupation have affected the
decision to buy the products.

Data analysis reveals that marketing strategy does not affect the decision of the
respondent to buy the product as high as the promotion strategy. The promotion strategy has
highest impact with respect to the decision to buy the product (with a mean at 3.408), while
pricing has the lowest impact (with a mean at 2.673). The medical personnel are well aware
of the cause of the malasma symptom, mode of its protection against this symptom and its
usage to cure this symptom safely.

The decision to buy the product is highly dependent upon personal perspective.
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