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The purpose of this research were 1) To study population factors affecting consumer
behavior decision to select ready to eat frozen food in Bangkok 2) To study marketing mix factors
affecting consumer behavior decision to select ready to eat frozen food in Bangkok 3) To study
marketing mix factors affecting consumer behavior decision to select ready to eat frozen food in
Bangkok. The result found that;-

The most of consumer are female have age between 26 — 35 years old, single with
bachelor degree and working as company officer.

The marketing mix affecting consumer behaviors on eating ready to eat frozen
food for people in Bangkok, in overall was at high level. However, when taking each aspect
into consideration, it was obvious that the most highest influence factors was the place and
following by people, price, promotion, product, physical evidence and process accordingly.

The study of consumer behaviors found that the most consumer select the ready
to eat frozen food with the reason of convenience rapidly and most of them buying the ready
to eat frozen food from the convenience store in the morning time as a breakfast for
themselves and the most favorite food is European food, frequency buying them 2 times/week
and pay 51 - 100 THB/time.
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