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NARONGSAK PINKLAO :FORMAT AND ENTREPRENEURSHIP STRATEGY
OF KUNAWAN MOBILE MARKET, KHUMPHAENGSAN DISTRICT, NAKHONPATHOM
PROVINCE. INDEPENDENT STUDY ADVISOR : PROF. Dr. PITAK SIRIWONG,
Ph.D. 79 pp.

The objective of this research was to study Format and Entrepreneuralship
strategy of Kunawan mobile market, Khumphaengsaen district, Nakhonprathom province. The
concept was to develop the market to be sustainable, to search the problems that occured in
operations and found the solutions. The method of this research was interviewing deeply the
owner of Kunawan market and the related people in the marketplace. The highlight of the
Kunawan mobile market was the large market with more than 1000 shops. The total areas
were around 37 Rai. There were 4 permanent buildings which were the full concept of the
market. We not only used the interview method, but we also used the observation in the
actual work activities at Kunawan Market and explore the area nearby.

The result showed that the form of Kunawan market was on the land market
serving 3 days per week. The location of the market was in a convenience transportation
route. There were enough paking lots. The quality of goods was suitable for price. There were
the varieties of goods, basic facilities, and security in life and property of users. The selling
point was the size of market place, many sellers including variety of products. Bargain price
was done directly on the nature of retail. The owner set the marketing strategy and
management by themselves, found the problems and solutions to develop market
continuously. The main strategy would like to be a center of the largest retailers in the region,
and made the product quality standards consistent with the lifestyle of community, responded
the consumer’s needs and had a social activity to return the benefit to the society and
surrounding community. The result was to bring career and income to the entrepreneur, the
sellers, and people in the community have jobs. The consumers were served with the
fashionable goods and leading tax revenue to develop the locality.
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