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The purpose of this study is to find the types, strategies and directions of business 
companies in the use of news space in Krungthep Turakij newspaper for Corporate Social 
Responsibility (CSR) activities.  The contents of 365 issues of Krungthep Turakij published 
during July 1

st
, 2008 to June 30

th
, 2009 were analyzed.  

 The methodology used for the study is content analysis.  Data was collected using 
designated table and presented as percentage of contents.  In depth interview of a business 
chief editor of Krungthep Turakij and executives of involved business companies were also 
carried out. 

 It was found that 
 1. The most frequent type of CSR found, at 26.75%, was corporate social 

marketing whereas the least frequent found, at 5.19%, was cause-related marketing.  It was 
noted that Thailand had its specific type of CSR activities, which were found at 12.46%, i.e. 
those related to His Majesty the King and those related to his sufficient economy theory.  In 
addition, it was shown that CSR activities of those companies dealing with consumer products 
were presented at the highest frequency while those associated with real estate companies 
were found at the lowest rank. 

 2. The main objective of publishing CSR activities was public relations and image 
building which was found at 51.43%.  “Photo with caption” was the most frequent published 
format used at 38.05%, and the least frequent format found, nearly at 0.91%, was “analysis 
article”. 

 3. Result also shows that the pieces of CSR news published were decrease from 
the second half of 2008 to the first half of 2009 at 54.29% to 45.71%, respectively.  Business 
and marketing sections was the most popular section for presenting CSR news at 30.39%   
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