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THITIMA VISUTTIPAT : THE FRANCHISE PERFORMANCE COMPARISON BETWEEN
THE THAI FRANCHISE AND THE INTERNATIONAL FRANCHISE IN THAILAND DURING 2000 -
2008 A CASE STUDY OF FOOD BUSINESS. THESIS ADVISOR . KRISADA PACHRAVANICH,
Ph.D. 98 pp.

This research was intended to compare the food business results between Thai and
International franchises in Thailand during 2000 — 2008. These business resuits were the sales
growth, profit growth, financial ratios including rate of return on assets and rate of return te
shareholders. The samples of food business franchise for this research were selected from the
handbook on business opportunities and franchise in Thailand of 2009 and International
Franchise Guide 2009. The samples were 7 Thai food franchises and 4 international food
franchises in Thailand. The duration of franchise and trademark were control variables in this
research. The samples were locating in Bangkok, Samutprakarn, Nonthaburi, Nakhonpathom,
Pathumthani and Samutsakhon province. The financial statement information obtained from the
Department of Commercial Registration, Ministry of Commerce was analyzed by using the Mann-
Whitney U test as a total to compare the growth of group sales between Thai franchise and
International franchise in Thailand especially food business. This ool was effective to find the
differences.

The research found that there was no significant comelation between Thai and Intemnational
franchises sales growth (r=0.020 , p=0.963 )and eamings (r =-0.576 , p =0.135 ) in Thailand. But
there was significant correlation in return on assets (r=-0.721 , p = 0.028 and retumn on shareholders’
equity (r=0.817 , p =0.007 ;among Thai and Intemational franchises. It was able to conclude that the

research found the statistically significant correlation between Thai and Intemational franchise
performances in retum on assets and retum on shareholders’ equity but no significant correlation in
sales growth and eamings.
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