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PORNSIRI KAEWNIMITCHI: BRAND EQUITY TO STUDY MASTER OF ARTS
PROGRAM IN PUBLIC AND PRIVATE MANAGEMENT FACULTY OF MANAGEMENT
SCIENCE SILPAKORN UNIVERSITY.INDEPENDENT STUDY ADVISOR: ASST. PROF. PITAK
SIRIWONG,Ph.D. 70 pp.

This research was aimed to study the brand equity to study master of arts
program in public and private management Faculty of Management Science, Silpakorn
University. for the expression of opinions about brand equity of education and decision
making about education.

Study method: Qualitative educational methods were used through observation
and in-depth interview in order to get the factual data. The main informants in this research
were the students in Master's Degree from the 1% generation of Government and Private
Sector Management Subject Branch, Faculty of Management Science, Silpakorn University
for the total of 17 persons and other students from Sanamchan Campus, Silpakorn
Uuniversity for the total of 66 persons. The researcher had interviewed the students from the
sample group for the total of 47 persons.

From the research results, it is found that most students made their own decision
to further study in Master's Degree with the expectations to have more knowledge, ability and
experiences. This was the decision to choose the way that they thought would bring them
success in work through the use of thinking, reasoning, information and realization of the
benefits taken from such decision. In term of the university’s reputation, this was an important
part of their decision. The students had good attitudes towards Silpakorn University in all
aspects: the university’s environment favored the chance of learning; and the university’s
reputations were acceptable in the society. In term of the definition of brand equity, it was to
make use of the time wisely through education to develop their systematical thinking process
by using the principles of theory, reasoning, analytical thinking. It was also to develop their
self-esteem in term of educational certificate, to make the most use of the time, to learn the
new societies in order to build the social capital, and to express opinions. In term of
unworthiness, it was when they chose to further their study at Silpakorn University due to the
fact that this place was famous and widely acceptable but what they got did not meet their
expectations. This was because the faculty was just newly-launched and therefore still lacked
appropriate management.
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