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ABSTRACT

The objective of this study was to examine the satisfaction regarding the marketing
effectiveness of two private fitness centers in Bangkok. The second aim was to compare and evaluate
the marketing of the fitness center to a second center. The sample consisted of members with access to
both fitness centers, California Fitness and Fitness First Health Club. Three hundred and sixteen
customers were used to collect data. The statistics used in data analysis consisted of descriptive
statistics, including frequency, percentage, mean, and standard deviation. Statistical analysis included
one (t-test) and two independent ones (independent sampling) with a significance at the .05 level.

In the private fitness centers in Bangkok metropolis, the majority of members were males
aged 20-29 years with a single BA degree or higher. The median income for a family was 20000-30000
baht per month or more. They were employed, and most weighed 61-70 kg, a height of 161-170 cm, and
most (83.86 percent) were referred by existing members. Most of the members of the fitness center had
been members for a period of six months to one year. Respondents exercised regularly, approximately
two hours/time. It was convenient for them to use the service from 15:01 to 18:00 in the afternoon. The
most important reason to exercise was for health. The most appropriate and best cost of the service is to
pay a three-month membership. The fitness centers are satisfactied with their reputation. The fitness
centers in Bangkok has a satisfactory daily entrance free. There are many branches of the fitness center
in Bangkok. There are many services and facilities available for the body as part of the health program.
Checking the body’s performance and free exercise of one hour with a personal trainer for individuals
who want to lose weight and who want to increase their weight are available. Customers are more likely
to renew their membership and tend to invite friends to use the fitness center. California Fitness and
Fitness First Health Club are satisfied with their product: the costs, the location, and the promotion. The
evaluation is statistically significant at the 0.05 level.
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