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SATISFACTION WITH MARKETING EFFECTIVENSS OF PRIVATE FITNESS CENTERS IN
BANGKOK METROPOLIS

PATVARIT WATTANAPRECHAKUL 5237986 SHSM/M

M.A.(SPORT MANAGEMENT)

THESIS ADVISORY COMMITTEE: PRASERTCHAI SUKSA-ARD, Ph.D, RUANGRIT
UPALANALA (UMPUIH), D.B.A., THANYARAK RUJJIPAK, Ph.D.

ABSTRACT

The objective of this study was to examine the satisfaction regarding the marketing
effectiveness of two private fitness centers in Bangkok. The second aim was to compare and evaluate
the marketing of the fitness center to a second center. The sample consisted of members with access to
both fitness centers, California Fitness and Fitness First Health Club. Three hundred and sixteen
customers were used to collect data. The statistics used in data analysis consisted of descriptive
statistics, including frequency, percentage, mean, and standard deviation. Statistical analysis included
one (t-test) and two independent ones (independent sampling) with a significance at the .05 level.

In the private fitness centers in Bangkok metropolis, the majority of members were males
aged 20-29 years with a single BA degree or higher. The median income for a family was 20000-30000
baht per month or more. They were employed, and most weighed 61-70 kg, a height of 161-170 cm, and
most (83.86 percent) were referred by existing members. Most of the members of the fitness center had
been members for a period of six months to one year. Respondents exercised regularly, approximately
two hours/time. It was convenient for them to use the service from 15:01 to 18:00 in the afternoon. The
most important reason to exercise was for health. The most appropriate and best cost of the service is to
pay a three-month membership. The fitness centers are satisfactied with their reputation. The fitness
centers in Bangkok has a satisfactory daily entrance free. There are many branches of the fitness center
in Bangkok. There are many services and facilities available for the body as part of the health program.
Checking the body’s performance and free exercise of one hour with a personal trainer for individuals
who want to lose weight and who want to increase their weight are available. Customers are more likely
to renew their membership and tend to invite friends to use the fitness center. California Fitness and
Fitness First Health Club are satisfied with their product: the costs, the location, and the promotion. The
evaluation is statistically significant at the 0.05 level.

KEY WORDS: FITNESS CENTER / CUSTOMER SATISFACTION.
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A o qya v 2 Y v Y= = a v 2
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SATISFACTION WITH MARKETING EFFECTIVENSS OF PRIVATE FITNESS
CENTERS IN BANGKOK METROPOLIS

PATVARIT WATTANAPREECHAKUL 5237986 SHSM/M

M.A.(SPORT MANAGEMENT)

THESIS ADVISORY COMMITTEE: PRASERTCHAI SUKSA-ARD, Ph.D,
RUANGRIT UPALANALA (UMPUIH), D.B.A., THANYARAK RUJJIPAK, Ph.D.

EXTENDED SUMMARY

Preface.

The Fitness to Thailand 10 years ago. "California Wow Xperience" as a
market leader. And is followed by the "Fitness First in" two brands is expanding very
fast in that. Nowadays, people pay attention to in order to have a healthy growth.
Affect the growth of a wide variety of locations. Thailand is divided into 4 Free size is
small, medium, large and a fitness center organization. Marketing strategy used to
compete in the Fitness Center is divided into four aspects: product. Normally all
products will be available as the basis for the pricing, the price usually paid. The
location. Usually located within the service area office. Department stores and
shopping centers. Marketing and promotion. The sales team members and all have
served as a personal trainer.From the government in the promotion of physical
activity. Cause a trend to focus more and more on health. In particular, people in
Bangkok are great for the city. The time and the place to exercise. Thus causing the
business place of exercise called the Fitness Center. And currently popular with people
in Bangkok. And reach more customers with all classes. The Fitness Center is to try
each of the different strategies used to attract customers to subscribe to its own fitness
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center as possible. By the marketing strategies used to gain competitive advantage in
the business of. They are currently the second largest in the Fitness First and
California Fitness Center.The researchers noted that the fitness of the two centers are
in the market similar but are different in that Fitness First is a company from the
European part of California Fitness Center is provided by the bank. America, and the
two companies can expand in the rapidly within 3-5 years, the researcher has an
interest in the marketing of the two companies to provide information to satisfy the
market. effectiveness of private fitness centers in Bangkok. And to compare the
satisfaction of the consumer market. And to define an approach to planning in the

business as appropriate.

The purpose of the research

1. The satisfaction of the effective marketing of private fitness centers in
Bangkok.

2. Compared to the satisfaction of the effectiveness of a fitness center, a

private fitness center in Bangkok of the two.

Research questions

1. Satisfaction with the effectiveness of private fitness centers in Bangkok.
At any level.

2. Satisfaction with the effectiveness of a fitness center, a private fitness
center in Bangkok, as two different markets affect the effectiveness of private fitness

centers in Bangkok. Different or not.

The scope of the research.

In this study, the researcher's personal characteristics and preferences of
the market in Bangkok as a private fitness center.
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1. Variables were independent.
1.1 Fitness Fitness First.
1.2 Fitness California Fitness Center.
2. Variables including satisfaction with the product, service, price and
location. And promotion.
Benefits expected to be derived from the research.
One.'s Plans to market a private fitness center in Bangkok.
Two. Keeping in mind to satisfy the marketing effectiveness of a private
fitness center in Bangkok. To compare and evaluate the fitness center on the second

center and a business strategy to the fitness center.

Methods

1. Research was a survey (Survey research) by using a questionnaire. In a
study to be on the way to the fitness center.
2. The researchers collected data from a sample of members from the

fitness California Fitness and Fitness First Health Club in Bangkok 316 cases.

How the study

In this research, a survey (Survey research) by using a questionnaire as a
tool to study on the way to the fitness center.

Population

Members with access to the fitness center, California Fitness and Fitness
First Health Club in Bangkok.
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Members with access to the fitness center, California Fitness and Fitness
First Health Club in Bangkok. And uses random sampling (Purposive sampling) with a
fitness center, California Fitness and Fitness First Health Club in Bangkok only.

Research tools and methods of data collection. In this research a
questionnaire about satisfaction market private fitness center in Bangkok. A tool to
collect information. The research was conducted to collect data. Analyzed according
to the following steps.

1. A researcher has a letter of recommendation from the Graduate School.
University. To the manager of a fitness center, a center for research in this Privacy
Policy. And coordination issues. For easy storage.

2. Supplied query with. The researchers sent questionnaires by themselves.
And return self.

3. Researchers collect and verify the integrity of each query set. The code

to perform the analysis of the data.

Data analysis.

How to process the data. Used to determine the statistical programs that
are in the computer. The statistics used in data analysis are as follows.

1. Descriptive statistics (Descriptive Statistic) to describe the sample
standard deviation percentage. And the values that have been used to analyze the data.

2. Statics analysis (Inferential Statistic) to test the hypothesis. The test
distribution T (t-test) samples, both independent ones as well (Independent Sampling)
analysis of ANOVA (One-way Anova) and complex by the Scheffe test for

differences. to a pair of one-way analysis of variance.
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Conclusions

1. The population.

The results showed that the use of the fitness center and private
universities in Bangkok. The majority are male. Aged 20-29 years accounted for 56.66
percent, 40.19 percent and 49.05 percent, a single person with the highest degree.
Accounted for 68.35 percent of the median income for a family. 20000-30000. Per
month as possible. 35.76 percent are employed. Accounted for 31.96 percent of the
body weight 61-70 kg, representing a 38.92 per cent think the height 161-170 cm and

39.24 percent were not treatment. 83.86 percent.

2. Behavior of the service population

The results showed that the use of the fitness center and private
universities in Bangkok. Most of the members of the fitness of six months was 39.24
percent for the period that is less than one year accounted for 47.78 percent of the
reasons for choosing the center is full of exercise equipment. 21.9 percent have some
form of exercise most frequently used is exercise. 20.72 percent to approximately 2-3
times / week. 42.41 percent in approximately 2 hours / times. Accounted for 32.91
percent, with the most service time from 15.01 to 18.00 percent from 34.81 daily use.
41.45 percent for the service along with friends. 31.1 percent due primarily to exercise
in a gym is so healthy. Accounted for 29.2 percent, and the cost of the service is most

appropriate for a 3-month subscription fee is 35.44 per cent.

3. Satisfaction of the fitness center in Bangkok on the following aspects

3.1 products

The results showed that the use of private fitness center in
Bangkok. Overall satisfaction at a high level. When satisfaction was found that the use
of the fitness center in Bangkok. Satisfaction level of fitness is the most famous. There

was a high level of satisfaction to all.
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3.2 costs

The results showed that the use of private fitness center in
Bangkok. Overall satisfaction at a high level. When satisfaction was found that the use
of the fitness center in Bangkok. Satisfaction at the highest level is the maximum fee

that a high level of satisfaction and moderate. Section a.

3.3 The distribution channels

The results showed that the use of private fitness center in
Bangkok. Overall satisfaction at a high level. When satisfaction was found that the use
of the fitness center in Bangkok. Satisfaction level is the highest number of branches
that have a high level of satisfaction to all. Section with minimum satisfaction, ease of

travel.

3.4 the promotion

The results showed that the use of private fitness center in
Bangkok. Overall satisfaction at a high level. When satisfaction was found that the use
of the fitness center in Bangkok. A high level of satisfaction with the service is to use
the facility as a health program. Teaching Using your body performance and the free
exercise of one individual and a personal trainer for people who want to lose weight
and who want to increase or decrease the percentage. There was a high level of
satisfaction and moderate. Section with minimum satisfaction through direct sales

calls.

4. Likely to make use of the fitness facilities.

The decision is likely to change in the overall fitness level. Considering
the trend is found that the use of the fitness center in Bangkok. Behavior are more
likely to renew their membership and behavior tends to a friend to use. Remained

moderate.

5. Comparing the satisfaction of the fitness center in Bangkok metropolis.
The results showed that the products. Costs. Channels. Marketing and

promotion decisions are likely to find that the use of fitness center and a private gym
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in Bangkok is different. Satisfaction with services, private fitness center in Bangkok.
Difference is statistically significant at the 0.05 level according to the hypothesis set.

Discussion
Of the research. "Satisfaction, marketing effectiveness of private fitness

centers in Bangkok™ discussion below.

1. The products showed that the use of the fitness center in Bangkok.

Overall satisfaction at a high level. When satisfaction was found that the
use of the fitness center in Bangkok. Satisfaction level of fitness is the most famous.
There was a high level of satisfaction to all. Contributing to the satisfaction of the
minimum equipment and exercises to modern standards and is safe. This is consistent
with the results of Sukanya Buyngam (2550: 66) found that the use of the exercise.
Center for Science in Sports. Suphanburi the tools. Have satisfied the minimum of

exercise equipment are clean to use.

2. Costs found that the use of the fitness center in Bangkok.

Overall satisfaction at a high level. When satisfaction was found that the
use of the fitness center in Bangkok. Satisfaction at the highest level is the maximum
fee that a high level of satisfaction and moderate. The request that has satisfied the
minimum price is set at a standard equal branches. This is consistent with the results of
the conduit Wan Brahmans nga (2548: 72) found that the preference of consumers for
the marketing mix of a Fitness First North in terms of price and customer satisfaction

levels. medium in terms of pricing as well as the branches.

3. Channels showed that the fitness center in Bangkok.

Overall satisfaction at a high level. When satisfaction was found that the
use of the fitness center in Bangkok. Satisfaction level is the highest number of
branches that have a high level of satisfaction to all. Section with minimum
satisfaction, ease of travel. This is consistent with the results of the remaining species
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Divine Boon (2548: 63) found that consumer attitudes, market factors, the distribution

medium is a place in the community. The ease of travel to and from.

4. Terms of marketing the service fitness center in Bangkok.

Overall satisfaction at a high level. When satisfaction was found that the
use of the fitness center in Bangkok. A high level of satisfaction with the service is to
use the facility as a health program. Using and teaching. Body performance measure
for the first time and the fitness Personal trainer for individuals who want to lose
weight and who want to increase or decrease the percentage. There was a high level of
satisfaction and moderate. Section with minimum satisfaction through direct sales
calls. The researchers are of the view that the promotion of physical fitness by direct
sales via the phone. Fitness center outsourcing services to the private party.
(Outsourcing) to serve this purpose. In some departments, which are mainly focused
on creating jobs or increasing the register, regardless of the privacy rights of

consumers.

Recommendations from the research

Because consumer behavior has changed over time, so should the
educational needs of the fitness center in Bangkok. To guide the user to the fitness
center in Bangkok. What do users want to be able to satisfy the maximum and
sustainable use. Further research should be satisfied with the effectiveness of
marketing strategies fitness in other provinces across the country. As a guide to the
fitness center and the other in research and development to improve the marketing
factors that are appropriate to the needs of more users. Research and marketing
strategy with a focus on marketing. Due to factors that are important to business such
as a fitness center. Service staff. The physical characteristics of the property and
services. The marketing strategy for the entire seven ways to help households improve

their fitness and improve the marketing services to suit the needs of more users.



o

UNAINGIEY WMIINGIAINHAD ARLY. (MIVAMITNIMIANI) / 111

UIFUNIN

)]

a aa = a2 s a 4
AU ‘]ﬁﬂﬂaﬂ. (2529). NYHNNITUINTTONANTT. DFTIANWUNIUAT - FUSHITNUN.

v
(2

[ @ a 4 g‘; { a (%
ill:lil NAITna. (2527). D15ANIS. (‘Wll'Wﬂi\iﬁ 3). NIUNWUNIUAT : UH1INY1QYNTUNN.

2

[ ]

4 Ly 4 a @
UNT N@Qﬁdi. (2537). YUNUINIS. NIUNAUNIUAT - JWIAINTUNHIINGIRY.

Q

£% v

4 1Y d’da a 1 9 a o [
FUUN qUY Hagame. (2552). 19 ﬂﬂhﬂﬂﬁwa@@ﬂ1ii%ﬂiﬂ15ﬂuﬂﬁlﬂﬂﬂ1ﬁ\1ﬂ18

a = 9 = 9 Y Y a a
unaesity 11 ‘lulﬂlﬁﬂE\iljﬂWiJﬂ'luﬂi. NMIANHIAUANAIYAULON, UTNITFIND

PHTUNG VHIINIDIUITAIT.

a a 4 o
INNNUY Lﬁ’e‘mmu Hag a9 I35, (2539). NWHANIITHOIANIT. NFTUNWUNIUAT : hl‘VIEJ’JﬁLIL!'I
a 7
WIUYY.

v w A 4 J a [ a
HAVY AUNIY. (2537). DIANITUALNITUINIG. ANIUNWUNIUAT : "l‘wmwmwmﬁv.

- (2536). MIVIHITNUYAAD, NTUNHNNIUAST : INgTAINILIY.

4 a <]
.(2533). DAGNEMSUIHIT 1ONE. NTANUNUHIUAT : 1AAA INY.

a a s ¥ A [ a
. (2531). NITUITHITIUAAS. (WNWﬂﬁ\‘]ﬁ 3). NIUNWUNIUAT ¢ ll‘ﬂEJ'NJJL!'IW'IHGIS.

o

F9ut Tanoad1. (2545). IMC in action : @0@13Mina1ALUUATUNISFIRIIANS.

a 2 14
NFAUNNUIUAT : N1f1)e woe.

v i
v A

v Jd a a Y ' a a o
UNWIAU DUIAETT. (2543). PMIFIANITNMITAUATUNITAAIA. (WUNATIN 2). NIUNNUHIUAT ¢

J a @
PIINTUNNIING1AY.

=} d o w

A o a d 9 < L= A I a d A 9
USEN uaawosiie 117 WnENzaus 9100 (URITBU). Usziaanuiluuvesunanesiiio 317

I 4 o
DAFNoUT. Audie 7 FUAN 2554, 910 hitp:/www.californiawowx.com/
IR/investorxx.php

v

a [ J o w A I | | J Yy A o
UITEN IDNLLDUAIDY IT1NA. sziannuiumnveslaa Wsan. Aulie 7 sUNAY 2554, 9710

http://www.thaiaerobics.com/s0111/index.php?pgid=0033

a < 4 s
ﬂigﬂ‘ﬂi Egll‘W'ﬁL'ﬁafJi. (2544). ﬂ']iﬁ'ﬂﬁ'lﬁﬂ'l\?ﬂ'ﬁ@a'lﬂ. ﬂ?\ﬂ‘ﬂ‘WiJ’Vi']‘Llﬂi : E]'lﬁﬁiﬂilﬂiﬁ.

9 v
v A

ar a o fa £ a a 4
YoTa1 a31ay nay ANAANT A31A%. (2530). NITUITHITNIUAITITUFY. (WNHATIN 3)

4 a v a
NTUNUUNIUAT : AUSTIBTITUTUAIAAT UN1INY1ATNYAQ.



o

v J a s
Wy513ug Tmulinna VITUYATY / 112

v
AAAa A 1

a J [ a v A
WITUNNY ‘]_JQJULW'S@. (2548). ﬂ%%‘EJ‘I/I"Nﬂ']ﬁ@]a']WVIiJ’E)V]‘ﬁWﬁﬂ’E)WﬂﬁﬂiiuﬂWﬁﬁﬂﬂuiﬁ]La’ﬂﬂﬁﬂTu

a o w a a J a a
‘]J'i‘l/ﬂi’f)f]ﬂfﬂa\‘]ﬂ'lflsll’f)\iFji%ﬂiﬂ']iiumlﬂﬂ'lﬂul FITUNUD, UTNITEIND

PHITUNA F1VINTADIA VHIINDATUATUNT D LA,

WLOON WAATHAS. (2534). BIAMILAZMTIAMS. NFANHNWNIUAT : F1.

a v o 4
NNYT VITINUTL. (2541). iﬁﬂigﬁﬁ"lﬁuﬁ"lﬁ@i Tlﬂ_HﬁLLﬁSLLL!’JﬂﬁﬁﬂH”I. AIUNWUNIUAT .

PNAINTRUHIING 0.

(Z 4 a

a 1% o Jd o <
31?& AUAWANUY. (2546). HANNITARIA RUVNIATITIU. NFUNWUHIUAT ¢ Lﬁﬂsﬁu Yajel

gz dulalai,

[ A ' 4 U 2
N Taud. (2550). anwitanelavesdsuismsasnagniaudinilszaumanainyiniglu

o 1 a a I 4 Y a a
ﬁuaﬂmuﬁ ﬂ15ﬁW1!Lﬁ\1ﬂﬁ$mﬁ]‘lﬂﬁl. ANIUNUTINYIFTAATUVIVUNA, 1V

a 4 o w a v
’)‘VIfﬂ?ﬂf’f@]ifﬂiE]E]ﬂﬂ1ﬁ\1ﬂ1ﬂll,ﬁ$ﬂ'li?‘l‘i/\7'l HU1INYIAYYIN.

a a o a L4 = Y a A 1 a Y
AT1ITIU RIYFYITUYEY. (2548). ﬂ’JWﬂJW\‘IW’(’]%}ﬂJBQPj‘UiTﬂﬂ‘VISJNﬁG]’EJ‘WE]G]ﬂiiNLLﬁZ!LH’JIuN

9 a o w a a 4 a 4
voamsléusnisaaiueanmaimetamua lsdn dszmea'lneg. a1sinus,

VIMIFINIWMITUNG A1VINITAAIA UHIINGIAVATUATUNT 1TA.

J

AT i Sanazame. (2546). MIVIHITNIAAIAYATH. NTUNUUNIUAT : |AuoU DU

A Aaa a o
UaaLUa Lae.

a a 4 o o ' [ Jd v v
qUAA ANDTY. (2548). ANVTUNUFILHI19TsA1uszmnsmansnuaIulseaunig

a I < J 1 @ o
ﬂﬁﬁﬁW]LL@%Wﬂ@]ﬂiillﬂﬁﬁl%ﬂl’\lG]L‘HﬁLG])’L!L@l’E)iﬁlul"llﬁmﬁUWaHﬂﬁeU@uuﬂu KA

YOULAY, TIGNUMTANYIDATL, VTHITFINIUMIT AN a191331N150019
UHINAYUOULAU.

a a o a ¢ & A o w a d
[3EY1312 ‘U’NIN. (2540). ‘ﬁiﬂfﬂﬂallﬂ. (WUNATIN 3). NTIANWUNIUAT - HIDNHINTTWUN.

a o v 4 v o a @
TUYIY NITUWUDIIA. (2539). ﬁmwuazﬂtymmﬁﬁmmguumiﬁwmazuu‘nmmimm

¥U20IUTIAanne. Inerinuiunitadia, @13y nadnyl 9wainsal

YHIING1AE.

4 a a2 s a 4 g’; { o a
TUNIY INBUFU. (2526). DITUITHITDIANIS. (‘Wll‘WﬂiQ‘ﬁ 3). NTUNWUNIUAT - "lTlﬂ’JGJJUTWTmG]f.

a2 a 4 g’; { o a
.(2523). MSUIHIG. (‘Wll‘WﬂiQ‘ﬁ 7). NTUNWUNIUAT - “lm’mmmm%.

a2 a 4 g’; . o a
.(2521). MSUIHIS. (‘Wll‘WﬂiQ‘ﬁ 7). NIUNWUNIUAT - l1‘1/]EJT]@‘JJ°L!”I°I/\I”Iﬂ,!611.

ANYA U1INT. (2536). MIUTHIS. NIUNNUNIUAT : ﬂﬁlﬂﬂiﬁ}l



UNAINGIEY WMIINGIAINHAD ARLY. (MITANTNINTIN) / 113

gya yaydow. (2550). np@nssunazanuiiesne lvvesdulfismsdunmseeniaanigly

audinnmaninmsnmsaniagnssays. madnus, uSmsgsnaumitiude

amssamsn ) wminendessignszuasaiogse.

' 3 ) ' '
TN WABYLUWIU. (2540). ’dﬂquazﬂtgﬁ1m’5mmmmmmﬁmﬂmwmmmﬁ!,auum
a a 4 v A o a o
‘].]'i%ﬁ/lﬁll‘ﬂfl. IMNPTIUNUTNHIUUNA, JWIAINTUNHIING1QY.

a (% a o J
IV WU VUDINY. (2540). HANNITUINITUASDITWAIUIDIANITATIFTITUAY. NTUNNNHIUAT

- MAFITMINUAFITUY ANZAFITUGUMAAT UMInedenTiaa.

4 4 a Jd
13 2HUUN. (2542). NAYNTNITAAIA : NITINUAUNITAATA. NFTIANWUNIUAT - Fygilau.

J a Jd o <3 v a ]
A0y 1A IINNA. (2546). M15AAIAVINIS. NTUNWUNIUAT - Lﬁﬂsﬁu AL TU ﬂuiﬂhhfm.

a 4 a
. (2542). N15UTHIINIIAAIA NAYNTUALYNTIT. NFUNNUHIUAT :

a o 4
UUR1INYIAYTITUATAT.

v a @ 4

. (2541). ianMIIAAIA. NTUNWUVIUAT : UHIINAYTITUMANT.

Y] 4 4 1Y a a [
DUUA INEINA. (2534). HANUAZINAUANITINIUNY. ATUNWUNIUAT - UHI1INYIRY

‘ﬁﬁ’iiJﬁWﬂ'ﬁ';.

Y @ a a < J { o w
puIFe WHANIA. (2550). ANwARTUMUdILTszauNINMIAaInveIRnaulimsoaniag

a 4 a a o a
ﬂWEW?]}’JﬂﬂWiﬂﬂIﬂﬂ%iuﬁlﬁﬂ?\iWIWiJﬁWHﬂ‘i. FITUNUD, VINITFININNIUUNG

A1UINTARIA WHINDIATUATUNT D 156

NIHIDINHY

Ackoff, R. (1970). A Concept of corporate Planning. New York : John Wiley and Sons.

Blackwell, R. D. and other. (2001). Consumer Behavior. (9[h ed.). Philippine : Hartcourt College

Publishers.

Dale, E. (1973). Theory and Practice International Students. New York : McGraw-Hill.

. (1968). Management : Theory and Practice. New York : McGraw-Hill.
Fayol, H. (1949). General and Industrial Management. London : Sir Isaac Pitman & Sons.
Flippo, E.B. (1961). Principle of Personnel Administration. New York : McGraw-Hill.

Kast and Rosenzweig. (1970). Organization and Management: a system approach.
New York: Mc- Graw Hill.



o a

4 s
Wy33Hg

o

aliana VITAUNYNTY / 114

Kootz H. D. (1976). Management: A Systems and Contingency Analysis of Managerial Functions.
New York : McGraw-Hill.

Kootz H. D. and Cyril O.D. (1982). Management. (7th ed.). Tokyo : McGraw-Hill.
. (1972). Principle of Management. New York : McGraw-Hill.
Kotler, P. (2003). Marketing Management. (1 1" ed.). New Jersey : Pearson Education, Inc.
. (2000). Marketing Management. (10Ih ed.). New Jersey : Prentice Hall International.
. (1997). Advance Marketing Management. (9[h ed.). New Jersey: Prentice Hall
International.
. (1980). Marketing Management. (41h ed.). New Jersey: Prentice Hall International.

McCarthy, E.J. and Perreault, W.D. (1984). Basic Marketing. Home wood : Irwin.

Maclarney, J.M. (1964). Management Traning. Iillinois : Irwin.

Mackenzie, A. R. (1969). “The management process in 3-D.” PP 87. Harvard Business Review.

47.4 (November-December).
Millet J. D. (1954). Management in the public service. New York : Mcgraw Hill Book.
Rue, L.W. and Byars L.L. (1980). Management: Theory and application. Home wood : Richard D.

Irwin, Inc.

Schiffman, L. G. and Kanuk. L. L. (2000). Consumer Behavior. (7th ed.). New Jersey :
Prentice Hall International.

Solomon. (2002). Consumer Behavior. New Jersey : Prentice Hall International.

Stanton, W. J. and Futrell C. (1987). Fundamentals of marketing. (8th ed.). New York : McGraw-
Hill, Inc.

Straub, J. T. (1979). Applied management. Massachusetts : Winthorp.

Terry, G. R. (1968). Principles of Management. Illinois : Richard D. Irwin, Inc.

. (1964). Principles of Management. Home wood : Richard D. Irwin, Inc.



o

UNAINGIEY WMIINGIAINHAD fARLY. (MITANMTNIMTIN) / 115

NMANUIN



o a

4 s
Wy33Hg

o

aliana MANUIN/ 116

HuvaauaIN

..................................................................................................................................................
.

[ [

2 2 A ° A = = Aa
LLUUﬁ@ﬂﬂWﬂJuﬂﬂ%TﬂlulW@ﬂﬁzﬂ@ﬂﬂ’]imWiTﬂQTutﬁ@ﬂ “ﬂ’]iﬂﬂ’]&lﬂlﬂjﬂquwaiﬁlﬂr]ﬂwjf”lﬁ']ﬂcﬂll

a A d o w
‘1J§$?ﬁ/l‘ﬁNﬁﬂlﬂﬂﬂuﬂﬂ@ﬂﬂ"lmﬂ1fJL'EJﬂ%uiuﬁ]@]ﬂ'g\i!mwuﬂ"lu@i”

.................................................................................................................................................

[

o dy 9 1 dy
MWV UTOUDINUTENOVAY 4 FIU A9
dauf 1 JoyavedaeuLuTOUN N
[ ~ a Y a
@uUN 2 NYANTTUMS IFUTNS
1 d‘ v 9 U
aiun 3 Mavsauaruilseauniamsaaia
U d‘ v 9 Y v Aa Y a o w
aun 4 tavsauuul Idumsaaaulams lsusmsaniueennadn

duii 1 YoyavedaeunuudaUD I

o X o A J v v A9 A
ATVLLIN Tﬂiﬂmmsm‘ﬁmﬂ aﬁﬁlu( ) HUIUDANUNABDINTIADN

D B D N4

30397

[ ] 20-207
D 40 - 4979

aaue 50 Fau 'l

LI

3. @OUMN

[ ] Taa

ausd / ludiyns

L]

ganifSyanes (du 9 Tlsaszay)

= 9
D ansa / Nyas nineg
[ =
4. ITAUMIANYI
'o [y} = Y =
D MNNsENANYIneUae D UseudAnyIneullate
D ayil3yan /1. D YTaanas



JunnIngras unIneaenvinag

Yy o
5. iWEJllﬂmﬁfJ‘UENﬂﬁmJﬂiﬁ

ANIMI 0NN 10,000 VINABIADY

g4n11 40,001 VIMNABIADY

[ ]
D 20,001 — 30,000 VINABLAD
[ ]

(@)
[w2]
>
=9
=

v A v K
ALTEU / UNANE

a 1

FINIAIUAT
A
Q)

L

~J
Soe
o
=~
je

#1nNKIONY 50 N lansu
D 61 —70 nlansy
D 1NN 80 A laniw

[]

8. aAIUG

D ANNHIONINY 150 LEUALUAT

D 161-170 tFUAUAT

D gaNI1 180 IHUANAST

9. Mmuilsallszddimse h

[ ] i

W TUTATEY o

L[] N L[]

L]

ARLY. (MIVAMITNIMINNT) / 117

10,001 — 20,000 VNABDIADL

30,001 — 40,000 LINADLADY

WUANUUT HNONBY / 5UIANS

FUS¥MI/ §IAHNY

51-60 A lansy

71 — 80 Alansy

151 — 160 LHUAINAT

171 — 180 LHUAINAT



o

w ¢ a o
WYIITHY muiﬁﬁma NANUIN/ 118

duf 2 wganssumslFusms

= o A J Y 9 A v A
ATBLLIN I‘]Jﬁﬂ‘ﬂ"llﬂﬁ'ﬂ\iﬂll"lfl aﬂu( ) “HIUDANUNABDINITLADN

A A I
10. Usznnvssauannnulu

D 1 fou D 3 1ADU
D 6 1A D AADATN

' I a o w = A
11, MudluanynuedaoIueenmaing sxyszezna.. ... a........ L)
A A Y Aa 9 9
12. dwgindenlduims (aoldvaiede)
A a 3 AYvo = 4 o w
D yoraeauungin D uginsaimseenmaimensy
D 310 D UAINTIUMIBOAMAIMENHAINHAY

D Tndthu D Tndnyhau

[ ] SuqTilsasenyo

o w {1 I o
13. gUupumsesniaimenmuldilulses (meuldnaisde)
a FY dy g
I:I UITHITNATUIUD I:' o1'l91i (steam) / Sauna
a o -4
D e T5TnATUS D Body Combat
[ ] Tone [ | rem

I

[ ] Bike Tour LG IECE T—

= Y a 31/ Y] J

14, anuD UM IS UTT oo, n34/ dav
Y Aa 1 ?zl.l g}.l
15. 528z UM 1IFUS MTUAAZATY e, ¥.3. / A54

16. WanammuaanazaInulsusms

I:' 6.00-9.00 I:I 9.01-12.00
I:' 12.01-15.00 I:I 15.01-18.00



JunnIngras unIneaenvinag ARLY. (MIVAMINIIMINNT) / 119

v o A Y Aa
17. $r0unmunlgusms

[

@ 4 o [ J J a  d
I:I FITUA (AUNT-ANT) 'J‘Llﬁq@ijﬂﬁﬂﬂ'lﬁ (1e713-91N68)

[ ]| Sungmindagny [ ]

[

NNIU

q

A Yy a v
18. ‘].qlﬂﬂﬁﬂﬂTuiJﬂ%‘]Jiﬂﬁﬂ’Jﬂ

D e D vl

D amwnlunssuns D ANV AL

19. d@wngdrgyiganniuueenmaimeluaniueeniaine (aeuldnatedo)

Y A A J
D ANNBIU D NRRUA WAL
% Y dy 1 = ~
D AFTFUNANILD D NOUAAIANUAUATIA
D v lsauawstia D Ay
S @ di
D puIniideny D U TUTATLY o

] Pl d' J a 1 d' Y Aa a 1
20. mlgngzlvvnlanmuaaimmnzauingalumslsusmsaoiuuimssanme
~ v Y 1 g.l} ] I a A
D GRS ARG LGRER! D avnstluauynsie 1 1nou
o I a A o I a =
D avnsluauynsie 3 wou D avnstluauynsgll

U TUTATLY o



o

¢
WY

a

o

¥§ Jauifinna

v
=

NANUIN /120

daudi 3 anuitane lvwesdus Inandinediulszauntemsaaiavesaniuesniiainia

° dy o A J 1 1 A (% a < ' ~
ATV : Tdsarunsesnune aQGlUGH’OQTJNVI@3\1ﬂ‘]Jﬂ'J"I?JﬂﬂLWH‘]J@QVHHN"IﬂVIf‘Iﬂ

U =3

53ﬂﬂﬂ31NWQW®1ﬂﬂ1Qﬂ1ﬁﬂﬁ1ﬂ

Aa a A ¢ o v
ﬂuﬂizﬁﬂﬁﬂﬁﬂlﬂﬁﬂuﬂﬂﬂﬂﬂ1aﬂ

9 o
UD | DY ms‘lmmmgamwumum
9 9

u1n | wn | Uu | des | Wow
= =
nga IGRN nge

1'% a o J

ANUNANNUN

ANNMAINMA18YPIUTNITHAzgUnTalNe IS0

[ 1 Y Y a
ii’Ni‘]J@]’f)I’dﬂJﬂGlf‘Uiﬂ”li

o A = a 1 9
2. | ginssivazmsesiolumsuimssemelauasgiu
Y Y = QU
NUaNe tazinvlaoany
=1 4 o w
3. | ANuNBINev0gllnIsioaniaIny
a o o axy 9 4 o w I
4. | damuuziinazdsns lyginsalimaeenmainien)u
o A I A 9 1
mu'lne nazowngu viedlugdnwidhlede
o 9 Y A A [ a
5. | MSUULEIVOUNHUINNYINVTLHLIAINITUTHIT
' 9 o A A v o
319018 N131591nsal waznsele Iz auny
FUATNUAZTNNEUDIR 1FUT N3
d o Y Aa ] Y o
6. | gUnsaidrwneanuazadn Ausms 1wy (Ausadn
1 q',/ d
uaww , a1, Tavu , Tadnlmw)
7. | anuli¥evesaniuesniainie
8. | MUITNMITVDININIU
=1 Y Aa < 4
9. | anwieganelumslyusmsvesaonanes
a A A J 9
10. | M3vIManTeIduEuazglnsallumsinaIdoon
AaINIY
% v a
AUTINIMUINIT
ANV AUVBIONTIAUI M IDINUA VLTI
1' Yo
1850
g’/ d’d LY
2. | MIAenMnduanas g mnunan




o

UNAINGIEY WMIINGIAINHAD

ARLY. (MIVAMITNIMIANI) / 121

szauaNNNawlanansnaa

aa a A [ o W
an SansHavadguUaaanniIal

Y o
o | Mo meluuangannariuag
9 9
yan | vin | 1U1u | dow | Uoe
4 2
nga naNg nga
1 = 9
3. | MFITUAEULT AN
4. | aunsatszamusmIaisasinsan
o [ a = 1 o 1 a 9
5. | dwmSuanFnaetlaanionousissanuins e
6. | ANUMINZAVVDITIMMIUUT MTHNTOUAIUAD
AMUBBINIINITDAI UL
1. | @1019uIUNIn
~ ) A 9 Y o
2. | A eassnaumyuiin
3. | Hanveuduniavesso i BTS
4. | anulaoansuosanIunIeasn
5. | anwazanlumsiaunig
y 3 v ¥
6. | ANUALINVBINDIUAZTDID1VUN
o o w
7. | sYunuanuEIsNYeIgUdoaniIaINIY
8. | amnsalduims layneaan
MIAVAITNMIAAA
= % o J [ o a
105 lawanuazlsemdunusnmausuny/lualan
1.
Tarpan Mg swaum uazs1emsIng
Y
in1anaaedlsusnisvs 1 ase nounmsdaauls
2' 1 1 =
MANAAN 9 5THINY
in1svalds Tusulusiadiay e ldiasuslu
3‘ 1 [ =
IMANIAAN 9 521N
In1suTmMaasuiaduns lsuSmsanuusag
MY U TUTUNTUNTATIGUMIN , MIAOUNT
4. | 1508y 1agia body performance, M30OAMAY
g = . I
mMeus 1 59 , AN personal trainer Lﬂuiwuﬂﬂa
a o YA Y ¥ o Y] A A
AMTUANABINTAAHINUAZHNADINITINUNT




Ww$iug Sawlinna

NANUIN /122

szauaNNNawlanansnaa

aa a A [ o W
an SansHavadguUaaanniIal

Y o
Vo | Ao meluuangannariuag
9 9
y1n | wn | U1 | tdes | vse
4 4
fga RN Nga
andadIu

imanaandldlsunsumsesnmdimeuvuluund

3
1 A

o Y 4 o w a J <
6. ﬁﬂ’liiﬂgﬂl’nﬁ’lﬁﬂlﬂﬂﬂuﬂf]ﬂﬂﬂ’la\iﬂ']ﬂﬂ’]\iﬂul;@]ﬂilu@]

v ' J o w 1
ﬁﬂ155ﬂ§ﬂ113515m@\1ﬁuﬂ@@ﬂﬂ'la\‘]ﬂ'lﬂllﬂﬂﬂ'lﬂﬁ@

1n

] [ -4
8. MIVIOATIHIU INTANN

' A v 9 Y v A Y a o w
aud 4 Tavsauuun Idumsaaauloms lguSmsaauesnmasne

° dy ) o Y A Y A [ A o (J A v
MFe T uUeN 1 uazden 2 1UsarnToanuie X NUUUANAINLEAITEAL

a o a ] 1
LLHTJI‘LE!}NWE]@'IﬂﬁSmiﬁﬁﬁﬂﬂUﬂUTNﬂﬂlﬂumGQWWH

1. s TdungAnssumsaeergausn

AuATADUUUDY

) a o A Y Y a
2. uur Tdywganssumanuzdunoulvanlsusng

IYEAYR AT VI

Tlumiasasuiueu
2 |

Tunuzaihuniuen
2 !




JunnIngras unIneaenvinag ARLY. (MITANMTNINTNN) / 123

wA Ya v
U5z I I8
d‘ v JIda Jd
¥ - ana WeNyI g InuTrna
Fu iou Thia 10 Hu1eY 2529
lszaamsan PYUIINGIQIUTAD W.7. 2548-2552
a d v = =)
Az INeMaasama lu lagnsnw
PYHIINGIQIUNAD W.A. 2552-2556
Auzdinumansuazuyudmans
(@VIMSIMIAN)
d‘ ld‘ a \ v ) o o o
Neghansafanalé 601/4 M3 7§12 AAA BN A1gNN

TInIanusI 12130

N5 085-480-4715



