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The study was aimed to (1) Study the attitudes of the students toward kidney donation (2)
identify the factors related to the attitudes (3) develop the effective means of public relation for
kidney donation.

Random sampling was used to select the sample of 106 students of the school of soci‘al
development, NIDA. A questionnaire was used to collect the data by using descriptive statistics,
percentage, mean and standard deviation were used to described and analyzed the data. F — test and t-
test were also used to test the hypothesis.

Finding.

1. The attitudes of the student toward kidney donation were not good in all 3 aspects which
are cognitive, feeling and behavioral.

2. The factors related to the attitudes were gender knowledge and understanding about
kidney donation.

Recommendations

1. The Thai Red Cross Organ Donation Center and affiliated hospitals should set the female
as the target of campaign and public relations. T.V. or magazines should be considered to be a

channel to communicate about health condition of last stage kidney patient and how close it is.

2. The Thai Red Cross Organ Donation Center and affiliated hospitals should provide
knowledge about live duration of brain — dead persons since they will pass away in short time no
matter what way of treatment or curing. T.V. is recommended tool to reach student and people.
Meanwhile, religion support is still effective way with children to see the benefits of kidney donation.

3. The Thai Red Cross Organ Donation Center and affiliated hospitals should communicate
more about the benefits of kidney donation of brain — dead people. For example, it’s the last great
contribution of brain — dead people. The patient can recover their normal life. It’s also an opportunity
to educate the people about brain death to make the correct understanding which lead to better
attitude of people against kidney donation.



