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Title of Research Paper : Perception of Campaign Factors and Behavior of Drunk
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Author :  Miss.Titiya Pojanapitak
Degree 1 Master of Arts(Social Development)
Year ;2006

The purpose of the study was twofold (1) to investigate the behavior of drunk
drives, and (2) to identify the campaign factors influencing their behavior.

Purposive sampling were used to select the sample of 400 motorists in Bangkok.
The sample included both car drivers and motorcyclists who used to be drunk drivers. A
questionnaire was employed to collect the data. Statistical Package for the Social Sciences/
For Window (SPSS/FW) were used to process the data. Percentage and Chi-Square were
employed to analyze the data.

In the sample, the car drivers out numbered the motorcyclists (65.0% and 34.50%,
respectively). Also, male motorists outnumbered female ones (76.75% and 34.50%,
respectively). Most of them completed high school and were state enterprise employees.
Their monthly income was lower than 15,000 baht.

The findings were summed up below.

1. The drunk driving behavior of the sample already changed. The largest number
were no longer drunk drivers, followed by those who were sometimes drunk drives. The
smallest number were still drunk drivers as usual.

2. Channels of learning about the campaign. Most of the samples learned about
the campaign via television most, followed by printed media, and campaign activities,
respectively.

3. The only type of campaign media that was found to be positively related to

the drunk driving behavior was a sticker, the design in which was “a red car graphic line
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with a bottle in the middle and a red line crossing it”. On the contrary, other printed
media and campaign activates, even with positive contents, were found to have no
relationship with the drunk driving behavior of the sample.

4. The type of campaign media with negative contents that was significantly
related to their drunk driving behavior was the television documentary films called “
Innocent Victims of Dunk Driving”, “Campaign Activities”, and “Arriving Home Safely
during SongKran Holidays”. In contrast, other printed media and television films that had
negative contents were found to have no relationship with the drunk driving behavior of
the sample.

5. The personal factors significantly related to the drunk driving behavior of the
sample group were education and occupation. On the other hand, sex and income were
found to have no impact on their behavior.

Recommendations

1. The media design should be improved to match the target groups. The design
should clearly display the harmful effects and danger of drunk driving.

2. The related law should be amended and strictly enforced.

3. The business sector or the private sector should promote producing and
publicizing of the media that launch a campaign against drunk driving. |

4. Cooperation among organizations, communities, and families should be built to

warn drunk drivers of the dangers of drunk driving.



