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ABSTRACT

This research studied consumer attitudes toward the CSR (Corporate
Social Responsibility) activities of petroleum companies and how these activities
affect market shares in Thailand. The scope of this study is to compare three major
brands: PTT, Esso, and Chevron (Caltex brand). Respondents were selected from
consumers who use the products or services and those who might become users of
the brands in the future. This cross-sectional survey research adopts probability
sampling and Yamane methods to derive information from approximately 400
respondents, equally distributed among the three brands. SPSS was used to analyze
the data to produce descriptive statistics and T-statistics.

Results show that PTT is the most preferable brand. Most respondents
use PTT Gas stations because of convenience, accessibility, and the company’s
attractive CSR activities. A total of 93% of the respondents were aware of the
meaning of CSR from television, and they preferred to use the products or services
that are related to CSR activities. The results also show positive relationship between
consumer opinion and preference towards CSR activities of the petroleum
companies. Finally, the effective management of CSR activities has resulted in
consumer awareness, preferable attitudes, and purchasing decisions in favor of the
products and services of the petroleum brands supported by CSR activities. [206]
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