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ABSTRACT

The objectives of this research were to analyze process, problems and
obstacles: factors which affected success in the policy implementation process of
Cosmetics Act B.E. 2535 of the Consumer Protection Police Division, and the
development of efficient guidelines. The sample groups used for this research were
the Commander of the Consumer Protection Police Division, the Secretary-General of
the Food and Drug Administration, and 39 police officers working in the Consumer
Protection Police Division.

The research results were as follows: 1. Policy implementation process of
Cosmetics Act B.E. 2535 of the Consumer Protection Police Division has been done
by planning the policy according to the order of the Royal Thai Police, dividing
responsibilities, and determining responsible agencies for coordination among the
Food and Drug Administration, mass media, and the people. 2. Problems and obstacles
of the policy implementation process of Cosmetics Act B.E. 2535 in general and each
aspect were at the medium level. 3. Factors which affected success in the policy

implementation process in general and each aspect were at the high level.
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