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The objectives of this study were to study the role of middlemen and to analyze
the marketing performance of the middiemen in Chumphon oil palm market by using the
pnmary data gathenng from m depth mter\new the middlemen, such as the merchant
middlemen, the agncuitural cooperatwe manager and the farmers dunng the crop’ year'
2005 -2006 based on the institutional and market structure theoretical approach. - The
results found that there were three main middiemen in Chumphon oil palm market such as
the merchant middlemen, the agricultural cooperative and the purchasing unit of the
refinery oil palm company. Agricultural cooperatives, Tasae and Langsuan agricultural

cooperatives, playod the- most cruc:al role |n oil palm products Colieot.ng from the farmers..
with the sufficient gathering of oil palm products, the cooperatwes could bargain for the
higher price with the oil palm refinery company and could made the confidence for their
members by this way. The suggestion of this study was the government should play
attention and support the appropriate program to the local agricultural cooperatives in
strengthening the managerial ability of marketing activities in order to improve the

performance efficiency.





