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ABSTRACT

Advertising is a form of communication commonly exists in human societies at
present. With a great variety of formats, an important property of advertisements is that they must
be able to communicate the strategic information to the target consumers. A commonly-defined
characteristic of advertising is that it is a form of persuasive communication, which is passed to
consumers mainly via mass media. At present, there are a great number of advertisements
broadcasted via community radio stations and local cable TV services. It is common that an
advertisement may appear on these media for several times. After consumers have watched or
listened to the advertisement regularly, they would be persuaded to use the products being
advertised. However, some products have not been guaranteed by an authority in charge, and that
means they can be highly harmful to consumers. Community radios and cable TVs have become
the biggest sources of deceptive information due to a lack of measures for controlling them or a
lack of authorities to monitor and control advertisements in these media. Hence, advertisements
promoted via community radios and cable TVs in Thailand cause problems that need to be solved
urgently in order to prevent consumers from being lured and becoming a prey of the advertisers.

This thesis was conducted by studying measures and laws for controlling and
supervising advertisements relevant to food supplements, drugs, and cosmetics broadcasted via
community radios and cable TVs in Thailand. Another approach was reviewing measures for
controlling and supervising advertisements on food supplements, drugs, and cosmetics via
community radios and cable TVs of other countries namely the United Kingdom, the Federal
Republic of Germany, and the United States of America. The purpose was to compare the studied

international measures with the Thai measures. The studied legal measures of Thailand for



controlling such advertising included the Drug Act B.E. 2510 (1967), the Food Act B.E. 2522
(1979), the Cosmetics Act B.E. 2535 (1992), the Consumer Protection Act B.E. 2522 (1979),
Radio and Television Broadcasting Business Act B.E. 2551 (2008), and the Constitution of the
Kingdom of Thailand B.E. 2550 (2007). According to the study, it was found that these laws are
merely relevant to control on general advertisements of media producers. They do not have
specific measures for controlling and supervising advertisements on community radios and cable
TVs at all. Therefore, for completion, efficiency, and effectiveness of the laws relevant to
controlling and supervising these advertisements, it is important to add more contents with
specific legal measures regarding controls on advertising via community radios and cable TVs
into the laws to make them more beneficial to consumers and more appropriate in taking care of
the society.

From the studied problems, the author would like to suggest solutions to solve the
problems as follow. (1) There should be a definition of “Community radios and Cable TVs” being
added into relevant laws for efficient enforcement and for understanding of general consumers.
After that, the authorities should promote knowledge of people on the definition of community
radios and cable TVs. (2) There should be additional provisions on the criteria regarding radio
and television broadcasting businesses that are related to advertisements on drugs, food, and
health products for strict enforcement of the laws. These can be done by specifying periods of
advertising, specifying clear mechanisms for controlling and punishing entreprencurs who break
the laws, and adding more conditions to the regulations of granting a permit for operating food
and drug advertising business. (3) There should be an additional provision that requires the
products to be advertised to have gained a certificate or a license from the authority in charge
prior to receiving a permit for being advertised. (4) There should be additional provisions in
relevant laws regarding contents and descriptions in the advertisement. The descriptions should
contain correct words regarding quality of the product. Distorting or exaggerating messages that
lead to misunderstanding of consumers on the goods or services shall be prohibited. (5) There
should be stricter enforcement of the laws for punishing illegal advertisers who break any laws
relevant to drugs, food supplements, and cosmetics. Social measures for penalize the wrongdoers

should also be promoted. Advertisers should be monitored and controlled to follow all procedures



as specified by the laws. The advertising permit shall be withheld or withdrawn in certain cases of

legal violation.



