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ABSTRACT 

 

     This study had 2 objectives which aim to (1) study the level of implementation of marketing 

strategy toward taxi leasing business in Bangkok, (2) study the internal and external problem of taxi 

leasing business in Bangkok. The population was taxi leasing business in Bangkok, Thailand. The sample 

size was 102 of entrepreneurs of the business. The questionnaire was used as a research instrument. The 

data were analyzed by frequency, percentage, mean and S.D, and testing hypothesis by using t-test, F-test 

following by LSD.  

                 The result of this study shows that most of the firms were one owner business, registered the 

fund not more than 5 million baht, had more than 20 taxi cars, operated business 3-6 years, the drive to 

run this business was return on investment. In order to serve the objectives of the study, it was found that;     

                  (1) Those firms implemented marketing strategy at high level in general, most of all they 

focused on people and process, followed by price, product, physical evidence, promotion, and place 

respectively.   

                  (2) The internal problem was the car renters paid the car rent late. The external problem was 

high competition. There were many taxi leasing business firms in Bangkok. The results of hypothesis 

testing found that the firms those have different characteristic implemented significant different level of 

marketing strategy. 
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