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The objectives of this research are 1)to study the blind’s perception of traditional
Thai massage occupation ; 2)to study marketing strategy for promoting traditional Thai
massage for the blind at the Nonthaburi Center; 3) to find out problems and obstacles in
the operation of the Nonthaburi Development Center.

It is a qualitative study using the in-depth interview technique for data collection
from 15 key-informants , 12 of which are the blind masseurs from the center and the
remaining 3 are those concerned. Data obtained are later analyzed with logical context
description with the help of descriptive statistics.

Results of the study reveal that the blind masseurs have good perception torward
the occupation ; it is a good occupation without accidental risk or being cheated. The
customers come to the masseur themselves; the occupation yearns good income for self
and family supports. They are proud to be called “doctor” or “teacher”. Being masseur is
‘better than lottery vendor because no need to spend money for investment. The same
views are hold for those connected with the center.

As for marketing strategy to promotion the occupation, no formal public relations
ever been made except spreading news through verbal connection, from mouth to
mouth, about the quality of massage including service atmosphere and the likes.

Among problems found are misunderstanding of the customers about the

occupation by the blind who want to have a career certificate from the government

including occupation reservation for the blind only. Some want to have their own place for
this service.

Recommendations emerged from this research are, for example, the government
should support the center financially and career improvement both in the service

quality and public relation to attract more customers.





