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The purpose of the study was twofold : (1) to find out the image of Bangkok Insurance
(Public) Company Limited as perceived by its representatives and brokers, and (2) to indicate the
factors related to their perception of the company’s image. The sample of this quantitative
research consisted of its representative and brokers. A questionnaire was used as the research
instrument. Percentage, mean and standard deviation were employed to describe the data and t-
test and F-test to test the hypothesis.

The findings were summarized below :

1) General characteristic of the representatives and brokers. Most of them were males,
aged 30-40. They had a Bachelor’s degree and were married. They received a license for disaster
insurance for 1-3 years and had an average monihly income of 20,000-40,000 baht,

2) The representatives and brokers received news and saw advertising about Bangkok
Insurance (Public) Company Ltd. at a moderate level. The channel from which they saw its
advertising was television.

3) The representatives and brokers perceived the company’s image as good in terms of
reputation, standard and service efﬁciency,btrust, and social role, respectively.

4) The factors influencing thé perception of the representatives and brokers were age,
marital status, average monthly income, number of years after they received a disaster insurance

license, and receiving related information from advertising.

Recommendations : 1‘1 35‘

Bangkok Insurance (Public) Company Limited should improve its service in terms of
speed and quality. It should conduct further research on advertising media because advertising

can affect the company’s image while the service quality can affect people’s satisfaction.





