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ABSTRACT

The research of “Khun In”> Phenomenon: the Meaning Construction and Consumption in
Popular Culture aimed to study 2 objectives. The first objective was to study the image and meaning of
the character Khun In in the movie “The Overture” (Hom Rong, in Thai) portrayed by Narongrith Tosa-
nga. The approaches of studying narration and film character were used to analyze the image of Khun
In which made an impression on the audiences. The second objective was to study Narongrith’s method
of using the image “Khun In” in various contexts in front stage performances. The approaches used in
the second objective were to study self-interaction, cultural capital, and popular culture to explain the
phenomenon of the construction of the “Khun In” image. This research was qualitative research
emphasizing participant observation and in-depth interview in the data collection process from the
main informants, who were Narongrith Tosa-nga, and Ittisoontorn Vichailak, the screenwriter and
director of the movie.

The results reveal that “The Overture” constructs the image of Khun In which impresses
the audiences in 2 dimensions. The first one is the dimension of active character created through many
symbols, such as darkness, tone of voice, eyes, expressions, the aggressive sound of ranad-ek
(xylophone), and the features and voice of Khun In that always haunts the protagonist. These represent
the character who has terrifying power with great strength and black magic, and who is the obstacle that
the protagonist has to overcome. At the same time, the character Khun In is also is represented as a
passive character in the latter part of the movie, who lost in a ranad-ek competition and learns to forgive
others, respect others’ skills, and becomes important and respected to the protagonist. These factors are
important parts which made the audiences remember Khun In, even though he appeared only in a few
scenes.

Narongrith Tosa-nga can take advantage from being Khun In in “The Overture” to
construct the image “Khun In” for himself. He has cultural capital in Thai music, being the successor of
a famous Thai musician, being a Thai music teacher, having produced both traditional and modern Thai
music. His unique features are mixed with some features from the character Khun In: bald, having
mustache and beard, and wearing dark clothing. Other than that, some outstanding features and
characteristics are added, which are sunglasses, black outfit, and the ability to play ranad-ek in any
place and time. The image of “Khun In” is flexible and can be changed according to the conditions and
context. In popular culture, in which consumption behavior is constantly changing, by changing the
image according to the tide of popularity, “Khun In” is a the symbol of “contemporary Thai music”
which gained a larger market share than other Thai music producers. But in the backstage performances
which are done in a private area, Narongrith doesn’t have to portray the image of “Khun In”. So, “Khun
In” is constructed in the front stage performance; the image has meaning in the area where most people
in society consume various kinds of media, and together they “make up” its meaning. This phenomenon
can help reflect the emptiness of interaction of the popular culture in society today.
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