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Abstract
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A.Scope of the Study

The purpose of this survey research was to study the usage ,benefits,
hindrance and the needs in developing on Electronic Commerce of Small and Medium

Enterprises (SMEs), Chiang Mai province.

B.Research Methodology

The 180 entrepreneurs, partnerships, managers, and others who were related
to SMEs Chiang Mai province listed in www.thaitambon.com (at January 15, 2005) were
the subjects of the study. 123 were randomly selected by Simple Random Sampling.

The R.V.Krejcie and D.W.Morgan table was used to define the group size.
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The research instrument was a questionnaire which was composed of
personal information and surveyed information of the usage, benefits, hindrance, and
the needs in developing Electronic Commerce of SMEs Chiang Mai province. Data was
analyzed by using SPSS for Windows. The statistical analyze were frequency,
percentage, mean, Standard Deviation and testing hypothesis was analyzed by
t-test, One Way ANOVA, Multiple Comparisons : Post Hoc Tests (LSD : Least-Significant

Different)

C.Results

The majority of Small and Medium Enterprises (SMEs) in this study reportedly
used e-mail for business contact. Business to Business (B2B) E-commerce was
implemented to relay business information via free E-commerce web hosting services
and enterprises’ own web sites, respectively. The type of E-commerce utilized was in the
form of on-line catalogue or classified into 3 levels of development in E-commerce

maturity model of Thai business according to Electronic Commerce Resource Center.

The findings revealed that the benefits on Electronic Commerce of SMEs
Chiang Mai were in a high degree in the area of publicity enterprises, products and
service advertisement, expanding local and international marketing, increasing potential
competitiveness, and publicity cost deduction. However the benefits of Electronic

Commerce of SMEs on increasing sales volume and revenue were in a neutral degree.

To study the hindrance on Electronic Commerce of SMEs Chiang Mai, it was
found that the lack of Electronic Commerce knowledge, unqualified staffs, uncertainty
and untrustworthy in transaction system, hesitation in using commercial laws, and
counterfeit products were major problems.  The needs in developing on Electronic

Commerce of SMEs was major concerned as well.
Hypothesis testing at the statistically significant level of 0.05 showed

differences in the average scores of web site importance rank in the aspect of
information exchange through E-commerce among groups of enterprises with different
pusiness operations. Significant differences were also detected in the average scores of
perceived benefit from E-commerce among enterprises categorized by levels of

education and types of business operation, respectively.





