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A. The Scope of the research 209 72 2
This research was a survey research that aimed to survey the usage of the accounting
information in management process and the demand for additional accounting knowledge of

small and medium enterprises in Chiang Mai Province.

B. Research Methedology

The includes the enterprisers or the owners of the business, share holders and
managers or ones related with small and medium enterprises in Chiang Mai Province. Their 222
names were listed and taken from www.thaitambon.com (December 9,2006).

The questionnaire Was used as a research instrument. It consisted of 4 parts : 1
profile of respondents; 2 the usage of accounting information in management process; 3 the need
to enhance the accounting knowledge the enterprisers; and 4 other opinions on the demand of
developing the accounting knowledge.

The data were analyzed by using the statistical program and the descriptive statistics,

such as frequency, percentage and mean, as well as cross tabulation.

C. The Conclusions

This study found that the enterprisers gave the more importance on using accounting
information involving the product cost and financial statements than some other information since
the production industry emphasized on those information for measuring the performance of
companies.

The accounting information that enterprises had less used in management were
budgeting information, financial ratio, assessing at capital investment project activity - based
costing, and the contribution margin as the sampling group had no knowledge and understanding
of the accounting information. According to the financial information, the enterprises had used
the qualitative information for making decision and managing.

Therefore, most of the enterprisers needed to enhance their knowledge about cost

“analysis, budgeting, financial analysis and taxation. It showed that the enterprisers gave the
significances and recognized the benefits of the knowledge. In addition, the users of accounting
information in each group had different problems. Thus, providing seminar or training of

accounting information for each group of users should be different.





