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ABSTRACT
213677

Consumeér behavior and marketing factors affecting the selection in purchasing handicraft
product from water hyacint of phayao province. Aims at studying consumers' buying behavior
and factors \affecting the selection in purchasing hadicraft product from water hyacint of phayao
province.

This research employed randomly 384 samples by purposive sampling from thai tourists
in Aiiniphut muang phayao province in collecting data,

The research found that most consumer are female age between 26-45 years old, living
the nortern part of Thailand with bachelor degree, all of them are government offices with their
income below 5,000 baht. All of the consumers know about the products from tourism places in
phayao province. The most familiar, products for them is water hyacint handbacks.

Consumers chose to buy the water hyacinth handmade products by making decision them
selves based on the products beauty. Most of them choose to by the handback, pricing betwécn
100-200 bath. Their buying concern most about helping handmade products from housewives
groups, However, pricing of the products was also important factor in buying decision. Most
factors influencing the consumers' behavior were product, price, while distribution channel and
promotion was moderate important.

The research recommended that to meet consumers neéd, the producers should have
more product development, product identity and did not copy product from another groups.
Moreover, the government officer should have more supporting for developing products and
channel of distribution.



