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ABSTRACT
173837

This research aims to: 1) examine the reasoning behind Baan Aeur Ar Thom housing
purchase of people in Phranakhon Si Ayutthaya province; 2) study levels of Baan Aeur Ar Thorn
housing purchase decision of the people; and 3) compare levels of Baan Aeur Ar Thom housing
purchase decision of the people, categorized by their personal factors. Data was gathered from 242
people acquiring the right to buy Baan Aeur Ar Thom housing in Phranakhon Si Ayutthaya province
with the use of questionnaires. It was statistically analyzed with percentages, frequencies, means,
standard deviation, independent sample t-test, One-Way ANOVA, and chi-square analysis.

Findings indicated that :

1. The examination of the people’s reasoning behind Baan Aeur Ar Thorn housing purchase
showed that most of them expressed their trust in the National Housing Authority projects. They
considered the installment plan of baht 2,500/month the most appealing offer. Information about the
Baan Aeur Ar Thom project was obtained through signs. The customers have known some information
about the project, and two-story houses were preferred.

2. The people’ levels of Baan Aeur Ar Thorn housing purchase decision in terms of
products, prices, marketing promotions, and other external factors were moderate.

3. The comparison of levels of Baan Aeur Ar Thorn housing purchase decision of the
customers, categorized by their personal factors, indicated that difference in the people’s status
affected their levels of the housing purchase decision concerning marketing promotions and other
external factors. The customers’ actual current residency and their occupations affected their
levels of the housing purchase decision involving products. Their monthly incomes affected their

levels of the housing purchase decision in terms of prices and marketing promotions.



