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There were three objectives in this study : to study the relationship between
situational factors and psychological characteristic factors with adoption of organic
agriculture, to compare the psychological characteristic factors with situational factors in
terms of explanation power of organic agricuitural adoption.

Thié study is a survey research. The tools used for collecting data were
questionaires. The sample consisted of 147 farmers growing vegetables in Tambon
Tanat, Ampur Damnoensaduak, Ratchaburi Province. There are four groups of factors
affecting the organic agriculture adoption : 1) situation, 2) psychological trait, 3)
psychological situation, and 4) bio-social characteristic. SPSS for Windows was used for
data analysis. Four research hypothesis were tested by Pair Samples t-Test, correlation
coefficient and Multiple Regression Analysis on total sample as well as on 14
subsamples.

The study showed that situational factors can explain the organic agricultural
adoption in each group from 18.7% to 56.5%. The important predictors are good peers
organic agricuiture role model and government support. Psychological characteristic
factors can explain the organic agricultural adoption in each group from 24.7% to
57.7%. The important predictors are attitude towards organic agricuiture, achievement
motivation and confidence of organic agricultural effectiveness. Situational factors and
psychological characteristic factors can explain organic agricultural adoption in each
group from 28.4% to 74.2%. The important predictors are good peers organic
agriculture role model, achievement motivation, attitude towards organic agriculture and

government support. The explanation power of the combination of situational factors and

psychological characteristic factors is 8.1% higher than single factor. Training about
organic agriculture is the most powerful variable explaning the organic agricultural
adoption and the study tour experience is the second place.

The research results show that the adoption of organic agriculture of farmers
who grow vegetables depend on the good peers role model and government support.
Important psychological characteristic factors are achievement motivation and attitude
towards organic agriculture.

From research results, five suggestions can be made : 1) Organic agriculfure
démonstration should be done in all area for learning and a study tour programme in
organic agriculture success area should be promoted. 2) Organic agriculture training
programme should be set. 3) Learning programme should be performed for promoting
achievement motivation and attitude towards organic agriculture. 4) Government should
be set organic agriculture promoting policies and practice. 5) Government must to be

serious for standard of bio-organic fertilizer, monitoring and quality control.





