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The study was aimed at 1) finding out the behavior of consumerism of working
women in wntertainment places in Yala Province and 2) to identify the factors influencing
their behavior of consumerism.

| A questionnaire was use to collect the date from 263 women working in
entertainment places in Yala Province. SPSS for Widows was employed to process the
data. Frequency, percentage, mean, and standard deviation were used to describe the

data and t-test and F-test to test the hypotheses.

The findings were summed up below.

1. General information of the women working in entertainment places

Most women were 30 - 40 years old and their hometowns were in the South.
They finished Mathayomssuksa 1 — 3. Most were Buddhists and single. They had
worked in entertainment place since ihey did not reach twenty years old. They worked
at the present place for less than a year. Nearly half of them earned a monthly income

of 5,000 - 7,000 baht. The main reason why they decided to work in entertainment place

was poverty. Most of them (80.1%) did not have any other occupation.

2. Overall, their behavior of consumerism was moderate. Dressing received the
highest mean, followed by food an beverage, travel / recreétion. and conveniences,

respectively.

3. The factors significantly influencing their behavior of consumerism were peer
pressure, and mass media. In contrast, basic necessities and bringing — up methods
had no impact on their behavior.

It was, therefore, recommended that the government and agencies related with
the production of Thai good should try to build a good attitude toward Thai products and
change the behavior of women working in entertainment places. These women should
be given information about Thai products through different mass media, ensuring them
that Thai products are of good quality and that they can save a lot of money buying Thai

products.





