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50601339 : MAJOR : PUBLIC AND PRIVATE MANAGEMENT

KEY WORDS : MARKETING MIX / CREDIT CARD /BANK OF AYUDTHYA PUBLIC CO., LTD.
NAUREMON PUTIN : MARKETING FACTORS WHICH INFLUENCE CUSTOMER'S

DECISION TO APPLY FOR CREDIT CARDS OF BANK OF AYUDHYA IN RATCHABURI.

INDEPENDENT STUDY ADVISOR : TANINRAT RATTANAPONGPINYO, Ph. D., 93 pp.

This research had a purpose for studying the customer’s behavior about using and
selecting for application credit card. The data had been collected by using the questionnaire
through 385 samples who were the customers of Bank of Ayudthya in Ratchaburi province which
there were 4 branches consist of 1) Bangpong branch 2) Photharam branch 3) Thanon rot fai
Ratchaburi branch 4) Ratchaburi branch. The reliability coefficient of questionnaire was 0.75.
The statistics were applied for describing the data including frequency, percent, mean,
standard deviation, T-test. The hypotheses were tested by one way ANOVA.

The findings were the majority of samples were female, there were age between 25-
34 years old, graduated in Bachelor degree, being the staff of private company, there were
income more than 25,000 baht. The behavior majority about using and selecting for
application credit card were found that there are 1-5 credit cards, expending by credit card
between 1-5 times per month, amount expending between 5,001-10,000 baht per month, using
usage from the credit card for substitute cash which able to support the conveniences for
themselves, the customer’s payment character were payment the total debt amount by only
one time from debt bill, There were desire to further application credit card in the future. The
level of the marketing mix which influence customer’s decision to apply for credit cards of bank of
ayudthaya in Ratchaburi as a whole were falling in high. In hypothesis testing it was found that
the differences in the individual statuses including sex and occupation significantly affected the
level of customer’s decision to apply for credit cards of bank of Ayudhya in Ratchaburi at a = 0.05.
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