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50601341 : PROGRAM : PUBLIC AND PRIVATE MANAGEMENT
KEY WORDS : THE DIVISION/THE MEMBER CARD

BONGKOD LUMJUAN : FACTORS AFFECTING THE ISLAND MEMBER CARD
APPLYING IN FASHION ISLAND SHOPPING MALL. INDEPENDENT STUDY ADVISOR :
TANINRAT RATTANAPONGPINYO ,Ph.D. 62 pp.

The purposes of this independent was to study factors affecting the island member
card application of fashion island shopping mall.

The research instrument were interviewing and questionnaire with samples of 350
members who were serviced in Fashion Island Shopping Mall. Analysis by SPSS Program for
percentage, frequency, mean and standard deviations.

The research result found that the factors that affecting to the island member
application is promotion, product, place and price respectively.

The suggestion from this research is the executive manager should develop the
full service card, so that the members can utilize the privillege card in many ways in order to
increase the uses of membership card continuously.

Program of Public and Private Management Graduate School, Silpakorn University Academic Year 2009
Student’s Signature.........ccoeeviieiie e e
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