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BENJAMAS SITTIWILAI: THE PUBLIC ATTITUDES TOWARD THE

IMAGE IN THE MANAGEMENT OF TAKRAM - EN TAMBON ADMINISTRATIVE
ORGANIZATION IN AMPHOE THA MAKA, KANCHANABURI PROVINCE.
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The purposes of this research was to study the public attitudes toward the
image in the management of Takram — En Tambon Administrative Organization in Amphoe
Tha Maka, Kanchanaburi Province.

The samples wers 388 people in Takram — En Tambon Administrative
Organization Area not less than 5 years.The independent study tools was the questionnair.
The collected data was analyzed frequency, percentage, means, standard

deviations and Pearson Product Moment Correlation Coefficient

The results of the study were foundthat the image in the management of
Takram — En Tambon Administrative Organization was at a medium level.

The public attitudes was found that the Artifacts of Takram — En Tambon
Administrative Organization were the best.

In relationship found that education level was relationship toward the image of
Takram — En Tambon Administrative Organization with significantly level at 0.05. The gender, age,
occupation, salary and time were not relationship with the image of Takram — En Tambon
Administrative Organization and the local development, Administer, Workmen, and the
Artifacts were relationship with the image in the management of Takram — En Tambon
Administrative Organization with significantly level at 0.05

Program of Public and Private Management Graduate School, Silpakorn University Academic Year 2552
Student’s signature

Independent Study AdViSOr's SIQNAtUIe.............oooeeeeseeee






