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BUSINESS SERVICE OF SKINCARE CLINICS IN BANGKOK. THESIS ADVISORS :
YAOWALAK AMRUMPAI, Ph.D., AND ASST.PROF. BURIN T. SRIWONG., Ph.D. 131 pp.

The objective of this exploratory survey research was to study the consumers’
attitude towards the ethical business service of skincare clinics. Samples were 362
consumers who used to or who are using services in skincare clinics in Bangkok areas. They
were selected by the Multi-stage sampling and self-administered questionnaires were used to
collect the data. Frequency, percentage, mean, mode, standard deviation and Chi-square test
were used in the data analysis of this study.

The results showed that the majority of the samples were female (76.2%), aged
between 26 and 30 years old (36.2%), received bachelor degree (68.2%), employee at the
private company(55.8%) and single (78.4%). Average monthly incomes of subjects were in
range from 10,001 to 20,000 baht (34.5%). The subjects’ main reason to attend the skincare
clinics was the treatment for ache (64.6%). Among 16 types of services provided in skincare
clinics, 56.8% of the samples indicated that they were treated by doctors and 36.3% indicated
that they were treated by clinical staffs, while 3.5% of the samples were not sure who
performed the services. The service performed most by the physicians was found to be the
skin check up and treatment and that performed most by the clinical staffs was pimple
pressing. In addition, more than 56.4% of the samples had received the services from
skincare clinics less than 6 months. For the consumers’ attitudes towards the four dimensions
of business ethics, the service concerning consumer safety was indicated as the high level
while the clinics’ responsibility, fairness to trade, and honesty were indicated as the medium
levels. The concerning of consumer safety was expected from skincare clinics as the highest
ranking in the business ethics. In term of the relationship between the personal factors, the
services usage information and the consumer’s attitudes towards the ethical business service
of skincare clinics; it was found that the gender had statistically significant correlation with the
consumers’ attitudes towards the fairness to trade and the honesty (p = 0.004 and 0.006).
The education background had statistically significant correlation with the consumers’
attitudes towards the 2 items of the responsibility (p = 0.009, 0.029) and the 2 items of the
honesty (p = 0.032, 0.025). The income had also statistically significant correlation with the
consumers’ attitudes towards the responsibility (p = 0.001), the 2 items of the fairness to trade
(p = 0.001, 0.004) and the 2 items of the honesty (p <0.001, p = 0.001). Furthermore, recent
skincare services usage was found to have statistically significant correlation with the
consumers’ attitudes towards the 2 items of the honesty 2 items (p = 0.011, 0.008) and the
concerning of consumer safety (p = 0.037). The number of service type received by each
consumer had statistically significant correlation with the consumers’ attitudes towards the
honesty (p = 0.041). Consequently, the honesty and the concerning of consumer safety were
two dimensions of the ethical business service of skincare clinics to be encouraged.
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