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49352201 : MAJOR : CONSUMER PROTECTION IN PUBLIC HEALTH
KEY WORDS : COSMETIC / MELASMA / WHITENING / TEENAGER / CONSUMER
PROTECTION
PORNCHANAN SUKCHAROENCHAIKITCH : MELASMA OR WHITENING CREAMS
SELECTION IN TEENAGER : CASE STUDY OF AMPHOE BAN PONG RATCHABURI. THESIS
ADVISORS : SURASIT LOCHID-AMNUAY,Ph.D. AND YAOWALAK AMRUMPAI ,Ph.D. 107 pp.

The objectives of this study were to survey of melasma or whitening products
selection and to explore factors related to cosmetic selection of teenagers in Banpong,
Ratchaburi. Self-administered questionnaire was used to collect data from 400 samples.
Quasi- experimental design was performed in the phase of cosmetic products selection.

The results showed that most of samples were female (58.4%), with average age at
16.3 years. They used to get the information or advertisement of cosmetics from television
and their friends (22.7 % and 16.9% respectively). Most of them used to get knowledge for
selecting cosmetics products from television (19.7%) and their friends (18.4 %). 64.5 % of
them had experienced to melasma or whitening cream using and 44.2 % purchased these
products at the price lower than 100 Baht. Shops, department stores and convenient stores
were common sources of products (19.4 %, 15.9 % and 11.4 % respectively). 30.2 % of
samples were used to experience to adverse effects from cosmetics. 91.9% of samples highly
concerned with the cosmetic sealing and packaging when purchasing. Gender and type of
school had statistical significance correlated to cosmetics product selection (p < 0.001 and
0.041 respectively)

Ten cosmetic products samples, with 4 legally labeled and 5 dangerous substances
announced by the Thai FDA, were selected by 100 teenagers. The results revealed that 58.8
% and 58.6% of selections were appropriate considering of legally label and dangerous
cosmetic announcement respectively. 68.9% of samples concerned about the cosmetics
label. Of this group, teenagers selected correct products more than 50%. The relationship
between receiving product information or advertisement from people and correct selection
was statistical significantly found (p =0.028).

The Thai FDA and related organizations should disseminate information of melasma
and whitening products selection to teenagers by using television. Because of this media can
be properly accessed by this group in order to select cosmetics safely.
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