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51602305: MAJOR: ENTREPRENEURSHIP
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JIDAPA JITRAKSA: THE DEMAND STUDY OF RENTAL ACCOMMODATION: A
CASE STUDY OF MUANG DISTRICT, NAKHON PATHOM PROVINCE. THESIS ADVISOR :
KRISADA PACHARAVANICH, Ph. D. 148 pp.

The objective of this research is for studying rental accommodation demand in
Muang District: Nakhon Pathom Province, depend on Financial factor, marketing factor
include of studying on customer behavior for selecting Rental Accommodation and the level of
all concerning requirement that effect to the rental Accommodation demand. The populations
for this research are persons who live in rental accommodations that situate in Muang District,
Nakhon Pathom Province. Follow Stratified Sampling method, by Yamane Technique get at
least 384 for appropriate amount of sample. Use the Questionnaire as a tool for data
collecting and then apply with basic statistic and Multiple Regression Analysis by using
Multiple Regression Coefficient.

The research summary result found that 63.5 percentages of the samples are
female and the other 36.5 percentage are male. the biggest proportion of the samples are
bachelor degree students who get monthly salary less than 10000 Baht, the biggest
proportion of the samples (48.2) have their own domicile in the central region and next big
group are the North — East region domicile samples (12.8 %), Most of decision making
influence person for rental accommodation selection are their parents (50%), next big group
of the renter make the decision by themselves at 40.1 percentage. The study result found that
the renter monthly salary is the most effective factor for accommodation renting, the next
factor is as following, member Amount per room , Accommodation data comparing , current
rental period and the limited space of rental accommodation.
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