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Estimating Monetary Value on Tuition Fees for School Quality:

An Application to Thaksin University
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Abstract

The marketplace of universities has led to their students being increasingly concerned as
client. Investigation of students’ overall satisfaction is a key driver of marketing strategies
effectiveness in universities. In this study, it refers to the relationship between quality and the
service provided by the higher learning institution. According to this model, one’s views and
perception of the service are based on the existing message that one has on certain product and

one’s opinion about the service.

The study was conducted in Thaksin University. Proportionate Stratified random
sampling technique was used to choose the respondents across two campus; Songkhla and
Phatthalung. Using SPSS for windows and E-Views, the sample size was 400. The value of
Cronbach alpha after the pilot study is 0.972 of perception of university quality and 0.923 of

expectation of university quality.

The overall findings of this study show that the perception satisfaction of the services
offered by university is approximately 70% (moderate level) while about 85% (good level) of the
expectation of the services is need for respondents. From the results, the perception of the
services is less than the expectation of the services offered by the university. This gap indicates
the service provided and the feeling of dissatisfaction that crops up due to the service obtained not

up to one’ expectation.

And also there is to identify major factors influencing the market prices for educational
quality in related to tuition fee. A hedonic model is developed to analyze the tuition fee for
educational quality in Thaksin University. In terms of service quality; curriculum and teaching,
facility and services of academic activities are related to tuition fee in terms of
students’satisfaction in services. In addition, age of respondent, graduated level, year of study and
campus of institution found to have a significant effect at 95% confidence level towards the
quality educational institutions. The outcomes have caused university to appoint in more

competitive educational practices that are based on quality assessment.
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