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Abstract

This study aims to investigate brand names and information on product labels
of community products in Songkhla. The study focuses on: language source, syllables,
word formation, meaning, information on product labels, persuasive strategies, ways of
life and folk wisdom reflected on brand names and information on the product labels,
and how the manufacturers perceived their brand identities and how they wanted to
improve their product labels as well as the obstacles in producing product labels. This
“study will give some suggestions how to improve product labels. Data was collected
from 43 community product labels in Sating Pra District, Songkhla, in 2011.

The community product brand names consist of two components: 1) product
names and 2) trade names. Product names are composed of words derived from nine
origins, namely, Thai, Southern Thai dialect, Northern Thai dialect, Pali-Sanskrit, Khmer,
Malay, Portuguese, French and English. Words used in creating trade names are derived
from five origins, namely, Thai, Southern Thai dialect, Pali-Sanskrit, Khmer, and Persian.
Some names are composed of words from more than one origin. Product names
consist of two to eight syllables while trade names consist of two to five syllables.
Product names are created from two types of word formation: compounding and
derivation  while trade names are created from two types of word formation:
compounding and clipping.

The structures of product names can be divided into 3 types: 1) product names
which begin with words for raw materials, 2) product names which begin with words for
type of products, and 3) product names which begin with words for type of product’s
specific names. Product names which begin with words for raw materials are in 1)
simple referent names and 2) complex referent names. The complex referent names
can be classified into two groups: 1) complex referent names with two components

and 2) complex referent names with three components. Product names which begin



with words for type of products are in 1) simple referent names and 2) complex
referent names with two to four components. Product names which begin with words
for product’s specific names are in 1) simple referent names and 2) complex referent
names with two to three components. Trade names are created by 1) proper names
and 2) common names.

Product description on the labels of community products can be divided into
two categories: 1) description which is found in every product and 2) description which
may or may not be found on the label. There are three types of product description
found in every product: type of product, name of the manufacturer and telephone
number. There are thirteen types of product description which may or may not be
found on the label such as trade name or trademark, place of manufacturing, or
ingredients.

There are five persuasive language strategies used on product labels: 1)
information about benefit, health or medicinal benefit, or distinctive characteristic of
the product, 2) quality approved by authority, 3) fine or organic ingredients, 4)
relationship between the product and the social or cultural aspect of the community,
and 5) a slogan.

Product description on the labels of community products found in the study
can reflect four types of local wisdom: wisdom regarding food, wisdom regarding fine
arts, wisdom regarding traditional Thai healers and wisdom regarding occupations. Also,
there are four aspects of local ways of life reflected by product description: social and
community, cultural, economic and environmental aspects. Most manufacturers were
keen to improve the look of the product labels but higher cost, which resulted in more
expensive retail price, was a big consideration. Helps from professional bodies in

improving product labels were needed.



