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ABSTRACT

173897

The research aims to: 1) study the management of consumer product distributors
2) study the satisfaction of customers in the Central and 3) compare the level of satisfaction of
customers towards the distributors in the Central as to the personal factors. Data was gathered
from 388 customers. It was analyzed using SPSS with descriptive statistics of percentages,
means, standard deviations, t-test, one-way ANOVA : F-test.

Findings indicated that:

1. The management of consumer distributors was mostly conducted by the business
owners and partly by employees. The distrebutors had a systematic management within the
organization by applying management principles to their organization, operation prepaation with
the overview of the operation and scope of operatio prior to the operation.

2. The customer's satisfaction towards the consumer product distributors in terms of
management, product, price and distribution channel/market promotion and transbortation were
mostly in the high level.

3. For the comparison of the level of satisfaction of customers towards the distributors
in the Central divided by personal factors with the management of the distributors and customers

with different income/monthly sale volume had different satisfaction with the price distribution

channel.



