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Abstract 230262

The purpose of this research is to define price of 1kW. household generator which it may play the
major roll to our future soon by the consideration of willingness to pay of customers and probability
that customers decide to buy in each changed price which they will be calculated to find return on
investment in this innovation product. The by-products, we also know how much effect of each
product characteristic to customers’ making decision to buy. After that, we will analyst these
information with experts’ opinion to find the best technology that entrepreneurs should develop for
commercialization in next decade. The result of this research shows that price customers willing to
pay is 19,000 baht by having probability customers decide to buy at 37.6%. But if we define the
increased price, the probability will be decreased by 4.2% in each increased 1,000 baht. Most 3
effective product characteristics that allure customers buy the product is convenience of installation,
using it as redundancy and its strong body by the level of relation to decision to buy at 0.331, 0.297
and 0.287 relatively. This product also is a low price sensitivity because increasing price each 2,000

or 3,000 baht has level of relation to decision to buy at -0.202 only.





