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This study aimed to 1) examine the behavior of users of coin-operated payphones; 2)
investigate the users’ levels of satisfaction towards coin-operated payphone service; 3) compare the
users’ levels of satisfaction towards coin-operated payphone service in relation to their personal
factors; 4) compare the users’ levels of satisfaction towards coin-operated payphone service in relation
to their behavior of using the service; and 5) determine the relationship between the users’ personal
factors and their behavior of using the coin-operated payphone service provided by TOT Corporation
Public Company Limited, Phranakhon Si Ayutthaya Province. The sample group consisted of 395
payphone users. The research tool was a questionnaire. Data analysis was performed in terms of
frequency, percentage, t-test, F-test, and the Chi-square test. The findings were as follows:

1. The users used payphones less than 3 minutes per call. The reasons for using the
service were the ease of use and convenience. The users primarily used payphones at shopping
malls. Their decision to use the service was influenced by their friends. They used payphones
between 12:01-18:00 hours.

2. The users’ levels of satisfaction towards coin-operated payphone service in terms of
product, pricing, marketing promotion, distribution channel, and personnel were found at a
moderate level.

3. Difference in the users’ average monthly income and place of birth related to difference
in their levels of satisfaction towards coin-operated payphone service with significance level of 0.05.

4. Difference in the users’ period of using the payphone service, reasons for using the
service, and persons influencing their decision to use the service related to difference in their
levels of satisfaction towards coin-operated payphone service with significance level of 0.05.

5. The relationship between the users’ average monthly income and how they used the
service was found. While the users’ age, educational background, occupation, average monthly income,
and place of birth related to their period of using the payphone service. Their average monthly income
and place of birth were also found related to their reasons for using the service. Moreover, the users’
educational background and average monthly income related to those influencing their decision to use

the service. Finally, their place of birth related to the time that the service was used.





