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ABSTRACT 18705 .

This study aimed to examine the students’ levels of opinions on the management, their
behaviors of using the service, and their levels of satisfaction towards the Internet service. The
researcher also compared the students’ levels of opinions on the management in relation to their
personal factors, and the students’ satisfaction levels towards the service were studied in relation to
their behaviors of using the service. The relationship between the users’ personal factors and their
behaviors of using the service, as well as the relationship between the students’ levels of opinions on
the management and their satisfaction levels towards the service were investigated. Data was
collected from 735 students at Phranakhon Si Ayutthaya and Valaya-alongkorn (Under the Royal
Patronage) Rajabhat Universities. The research tool was questionnaire survey using descriptive
statistics of frequencies, t-test, F-test, chi-square, and Pearson’s correlation. Findings are as follows:

1. The students’ levels of opinions are high towards the management in terms of
planning, organization, motivation, and quality control.

2. The students use the Internet service regularly, once a day or once a week. Duration of
using is an hour to search and serve their academic purposes.

3. The students’ satisfaction levels are high towards convenience, accuracy, speed, and
interactions of the service.

4. Differences in the students’ years of study, places of study, and their parents’ income
affect their levels of opinions at Phranakhon Si Ayutthaya Rajabhat University. Differences in the
students’ age and place of study affect the levels of opinions on the management at Valaya-
alongkorn Rajabhat University with significance level of 0.05.

5. Students with differences in years of study and expenses have different satisfaction towards
the management at Phranakhon Si Ayutthaya Rajabhat University with significance level of 0.05.

6. Differences in the students’ frequency of using the services, duration of the services,
types of the services being used, and reasons in using the services affect differences in their levels
of satisfaction with significance level of 0.05.

7. The students’ age, years of study, places of study, expenses, and their parents’ income
relate to their behavior of using the services.

8. The students’ levels of opinions on the management moderately relate to their

satisfaction levels towards the services.





