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The purposes of this research were: 1) to evaluate the effectiveness and impact
of the application of the social marketing process in the prevention and control of
Malaria Disease Campaign; and 2) to study factors that related with the effectiveness
and impact of the application of the social marketing process. The samples were
divided into 2 groups which were 12 project officers and people residing in and
outside the project areas with a total of 157 samples and 43 samples, respectively.
Questionnaires were used for data collecting. Data analysis was conducted by using
frequency and percentage for descriptive data, Pearson’s R Product — Moment
Correlation and t — test were used for hypotheses testing at .05 significance level. The
findings of this survey indicated that: 1) Inputs used in the implementation of this
project were at low level and good level. Process was at good level. Context was at
very good level. The effectiveness of the project was at very good level. The impact,
which was the practices of the people, was at fair level and good level.

2) Input, process, and context factors did not have relationship with the practices of
the people or the knowledge application of the project officers. 3) Receiving of
information from the campaign positively related to the prevention and control of

Malaria Disease.





