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The research aims to study the Thai-version foreign magazine on the beauty values of readers;
analyze the relationship between the media and its content on beauty in those magaiines; explore fhe
influence of the magazines on readers in terms of beauty values. In collecting the data for this research,
questionnaires and interviews have been were used. The interview has been were made with both the
magazine readers—the sample group of students from ten universities in Bangkok, and with the beauty
editors of three major magazines: Elle, Cosmopolitan and Cleo.

The result shows that all three magazines - Elle, Cosmopolitan and Cleo - aim to respond to the
lifestyle of modermn women by helping them keep up with new trends and offer the idea to improve
themselves. in the past two years, 2005-2006, the products about personality have been represented mostly
in the magazines. This is probably because this kind of products is daily used in everyday life. The
magazines encourage the readers to consume the products, reassuring them how the products can
improve their looks. In most columns, there is the construction of beauty image through writing style using
persuasive language, medical term and imagery.

Moreover, the data collected from the sample group indicates that most university students receive
information from televisions, friends and intemet respectively. The most frequently read magazine is Cleo.
Most students read magazines in beauty salons. The average of reading is one hour every 1-10 days or
around 70-80 percent. Most of them started reading less than six months. Only soms columns have been
care-fully read. The reasons of reading are to find general knowledge and keep up with news and fashion.
The sample group accepts beauty values in moderate to quite high rate. They are interested most in the
topic of beauty and skin care. in proving the hypothesis comparing between the readers and the non-
readers of the magazines under the condition of general variable, the result shows that the Thai-version
foreign magazines significantly influence the beauty values of readers Media, friends and families are other

maijor influences on the beauty values of university students.





