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# # 4678134038: MAJOR SOCIAL PSYCHOLOGY

KEY WORD: IDEALIZATION/ POSITIVE ILLUSIONS/ RELATIONSHIP SATISFACTION
SIRINRAT SRISRUAL: THE INFLUENCE OF POSITIVE ILLUSIONS
ON RELATIONSHIP SATISFACTION OF DATING COUPLES.
THESIS ADVISOR: ASST. PROF. KAKANANG MANEESRI, Ph.D., 104 pp.
ISBN: 974-53-1659-8

The purpose of this study was to examine the influence of positive illusions on
relationship satisfaction of dating couples. Three hundred dating couples completed a serie of
questionnaires: perceptions of themselves, perceptions of their ideal partners, perceptions of their
partner, and perceptions of the typical partner, a measure of self-esteem, and a measure of
relationship satisfaction. Pearson correlation, paired-sample t test, and LISRELwere used to

analyze data.

Results are as follows:

1. Perception of partner positively correlates with partner’s self perceptions.

2. Male and female perceive their partners in a more positive light than their partners
perceive themselves.

3. Female’s perception of partner, male’s perception of partner, and male’s self
perception have direct effects on female’s relationship satisfaction (p < .05), whereas female’s
self perception, female’s idealization, and male’s idealization have indirect effects (p < .05).

4. Male’s perception of partner, female’s perception of partner, and male’s idealization
have direct effects on male’s relationship satisfaction (p < .05), whereas male’s self perception,

male’s idealization, and female’s idealization have indirect effect (p < .05).
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