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The objective of this research was to produce multimedia related to environmental
issues and global warming. In order to achieve this purpose, evaluation of knowledge,
understanding, attitude and behavior with regards to energy and environmental
conservation of a sample group. The multimedia was given to the sample group to
evaluate before officially distributed. Afterward, they will be available in internet and
distributed in CD-ROM format.

The method of research used in this study was experimental approach. Data was
collected from the sample group of 162 graduate students in National Institute of
Development Administration (NIDA). The multimedia and questionnaire were used as
research tools in this study. The sample group was independently divided into two groups
i.e. a treatment group and a control group. Each group needed to complete two sets of
questionnaire, pre-test and post-test. The multimedia related to better understanding of
global warming, attitude and behavior with regards to energy and environmental
conservation was given to the treatment group only after they completed pre-test when
the control group did not receive. The collected data was analyzed using t-test statistical
analysis.

In conclusion, the evaluation of multimedia effectiveness related to global
warming that encourage people to conserve energy and environment for pretest showed
that both groups had high score in the knowledge, attitude and behavior parts. For post-
test, it was found that the treatment group had better score comparing with control group
in all parts (knowledge, attitude and behavior). However, when t-test statistical analysis is
applied for test results, only knowledge and better understanding of global warming score
was increased with statistically significant different (p<0.05). Nevertheless, the attitude
and behavior of the graduate student of NIDA was not changed.





