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The three objectives of the study were: 1) to measure the attitude of service users toward the
services of the Bangkok fish pier , 2) to identify the factors related to their attitude toward the
services, and 3) to use the research results as a guideline to improve the services at the pier. The
sample group consisted of 99 people who come to buy water ;mimals at the Bangkok fish pier. The
questionnaire that was used to collect the data was composed of three part. The first part concerned
the general information of the respondents. The second part measured their attitude toward the
services at the Bangkok fish pier. This part covered 4 dimension, i.e., convenience, place, service
providers, and safety. Percentage, mean, and standard deviation were used to describe the data The
hypotheses were tested by using One-Way Analysis of Variance, t-test and Pearson’s Product
Moment Correlation.

The findings were briefly stated as follows:

1. General information of the respondents. Most of the respondents were men (52.5%).
About 38.4 percent were 45 years old or more. About half had a lower education than an A.A.
degree. The majority (40.4%) had a monthly income of 20,001 baht or higher . About 51.5 percent
used the service for 10-13 years. About 36.4 percent lived in Bangkok and nearby provinces. About
75.8 percent came to the pier to buy fresh water animal and sea water animal. About 46.5 percent
came by a pick-up. About half used the service there 1-3 times a week.

2. Overall, the service users had a very god attitude toward the service at the Bangkok fish
pier (-i=3.68). The highest mean was convenience (i = 3.84), followed by place (—X=3.74),
service providers (i=3.74). The service users had a very good attitude toward these three
dimensions, and had a moderately good attitude toward safety, the last dimension (§=3.74).

3. The factor significantly related to their attitude was gender. That is, the male service users
had a better attitude than the female ones.

4. The answer to the open-ended question revealed that most of respondents wanted to see
improvement in the safety system and the lighting system at night.

From the findings, the following were recommended.

1. The Bangkok fish pier should increase safety to the service uses especially safety of life
and property, especially at night_

2. The Bangkok fish pier should develop the information staff, who should be friendly to
service users so that the latter will be more satisfied.

3. The Bangkok fish pier Bangkok should improve its place and buildings, making them

clean all the time.





