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The study aimed to find out the business operators realization of the
importance of consuming the Ping River. It covered four types of business places, i.e.
restaurants, half — pub restaurants, rented huts, and stores, which were Iocatéd near the
Mae Ping River in Saraphee District and Muang District in Chiangmai. Thirty business
operators from each type of business were included in the study. The total sample was
120. A questionnaire was employed to collect the data. Frequency, percentage, mean
and standard deviation were used to describe the data, and t-test and F-test (One Way

ANOVA) to test the hypotheses.

The findings were summarized below.

Half of business operators were women (51.7%) 'an_d Wére 41-50 years of
age (41.1%). Their hometown was Chiangmai (85.0%). Half to them had a Bachelor's
degree (50.0%).

The samples from all the four types of business were 30 business
operators (25%) each. The average monthly income was 30,001 baht or more (45.8%).
Most used the Mae PinQ river as recreation place (40.0%). The business operators in the

study had a good knowledge and understanding of the river conservation.



212778

Overali, the business operators réalized the importance of the Mae Ping
river at a moderated level. The highest mean belonged to seeing the necessity to
prevent and solve the Mae Ping river, followed by acknowledging the Mae Ping River
problems and participation in conserving the Mae Ping river.

The factors significantly contributing to their realization of the importance
of conserving the Mae Ping river were education, income, average monthly income, type

- of business place, and use of the Mae Ping river.

Recommendations

1. The Chiangmai municipality should have a public relations project to
express admiration of business operators who carry out an outstanding activity to
conserve the Mae Ping river. The public relations sign should be made as an example

2. There should be a campaign for all the business places of all types to
realize the importance of conserving the Mae Ping river. This can be done through
different kinds of media, e.g. radio, local television station, brochures, leaflets, walking,
etc.

3. A budget should be allocated to make equipment for waste water
treatment before the water in released to the river. Such equipment should be given to
the business places

4, There should also be a éampaign to give to people and business
operators on the Mae Ping river banks a knowledge of garbage disposal management.

5. There should be a project to promote the business operators
participation in adjusting the landscape of the Mae Ping river banks.

6 An association of business operators near the Mae Ping river should be
established to hold activities conserve the Mae Ping river. Some rules and regulations of

the association must be set. The business operators there are its members.





