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The aim of the study was 1.Examine the Healthy Organizational Model within the
Context of 100 Year-Old Thai-Owned Private Organizations in Thailand and 2. Take the result to
be approach for organizational development in the context of Healthy Organization. The
population in this study consisted of seven organizations by not reveal the name of these
organizations. The data was collected by various methods which are Secondary data survey,
interview and questionnaire. The questions used in the interview were developed from literature
review. Then, the information from interviewing was integrated with the information from
secondary data, was synthesized and developed to be questionnaire. The statistical measurement
technique used in analyzing data was Mode technique.

The smdy concluded that consist of three dimensions, First, 1.Strategic Planning
2.Appraisal system 3.Organization’s Image and Brand 4.Technology and Innovation 5.Resource
Facilitators 6.0Organization’s Design and Structure 7.Communication 8.Organizational Culture
and 9.Compensation System. Second, l.Integrity Engagement and Satisfaction 2.Community,
Team Work and Friendship 3.Personal Growth and Learning 4.Professionalism 5.Leadership and
Leader 6.Entrepreneurship and 7.Work Life Balance and Employee’s Health. Third, 1.Customer
and Supplier 2.Partner Network and 3.Communities and Environment responsibility. The basis

factors of management are ethics and mind and spiritual.





