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The two objectives of the study were: 1) to study merchant;s participation in healthy market
project, and 2) to study factors affecting merchant’s participation in healthy market project. Sex,
ages, education, monthly income, marriage status, staying area, social member, store type, timing
period for doing their business in fresh market, project training attended, information receiving, and

. attitude to the project were variables. One hundred and two merchants were selected as the
representatives. Questionnaire was used for data collection in the survey research. Data analyzed by
using SPSS. Percentage, mean, standard deviation were used for data described while t-test, F-test
were used for hypothesis testing. A

The findings were summarized as bellows;

1. Merchants in Naratiwas Municipality Fresh Market, Muang, Naratiwas was male
(77.5%), more than 45 year old of ages (49.0%), primary school graduated (47.1%), 3,000 — 5,000
bath/ month income (30.4%), married (75.5%), stay in municipal area (73.5%), meat selling (32.4%),
5-15 years doing business (44.1%), never attend project training (55.9%), and social membership
(47.1%) which was membership of saving group (18.8%). |

2. Overall merchant’s participation in healthy market project was quit low (mean = 2.15).
Merchant’s participation in evaluation was in the highest, foilowing by supporting, planning, and
activity implementing,

3. Factors affecting merchant’s participation in healthy market project were information

receiving, while sex, ages, education, monthly income, marriage status, staying area, social member,

store type, timing period for doing théir business in fresh market, project training attended, and
attitude to the project were not affect.

4. Suggestions for the study were continues the project, training all stakeholders (market
owner, merchants, consumers), cooperate all parties for networking (government, people) to achieve

the objectives of healthy market project, sustainability.





