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This research investigates the association between institutionalization of ethics, quality of
work life (QWL), and an organization’s outcomes. The objective of this study is to investigate
and monitor relationships among ethics, QWL, and employee job-related outcomes in the Thai
work place. Data are collected from questionnaires mailed to human resource (HR) and
marketing managers of 514 Thai companies listed on the Stock Exchange of Thailand (SET).
The response rates were 29.4% from HR managers and 17.3% from marketing managers. The
main research findings include: (a) the positive relationships between ethical institutionalization,
QWL, and job-related outcomes; (b) the implicit form of ethical institutionalization has a
stronger influence on QWL and job-related outcomes than the explicit form; and (c) the implicit
form of ethical institutionalization has a positive impact on job satisfaction and organizational
commitment of HR managers while it has no effect on marketing managers. The research

findings also verify the importance of ethical institutionalization to business organizations.





