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The three objectives of the study were (1) to examine the background of workers
who migrated to work in Bangkok and the nearby provinces ; (2) to find out the factors related
to their migration to work in Bangkok and the nearby provinces ; and (3) to seek their
opinions and suggestion on migration to work in Bangkok and the nearby province of the
workers, at R and R Company Limited. This qualitative research collected the data by using
in - depth interview of 12 key informants from rural areas who worked in the production line
at the company.

The data from interviews and from a brain — storming meeting were categorized
on the logical basis, along with contextual analysis. Descriptive statistics were used to
describe the data.

The findings were summed up as follows:

Most of the key informants were female and aged be tween 25 —30 years old.
Their hometowns were in the Northeast of Thailand. The had a monthly income of
between 5,000 — 10,000 baht. Most of them lived in a dormitory. They had a poor life.
Their debt burdens were large. The reason why they worked with the company were that
they were offered an attractive salary with overtime working and other welfare benefits.

They had to migrate to Bangkok and the nearby provinces because of poverty and
a need for higher income. Some followed their families to work outside their hometowns.
Other ‘were persuaded to do so by their fiends. Other reasons were the growth of urban
communitics, convenience in transportation, and good commumication system. Some
important obstacles to migration were travel cost and time spent on the travel.

Recommendations.

1. The company should manage its human resources by setting the payment by piece.

2. The company should give importance to the income and welfare in human
resources management.

3. The company should ask its workers to persuade their peers and acquaintances
to work at the company.

4. The image of the company should be improved. Its environment should be

clean, and the workers should be safety at work.





